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“.... The secret of the care of the patient is in caring for

the patient.”
Francis Weld Peabody. JAMA 1927



H watpikn BlonBikn epappolovtac TG ApXES KOl TOUC
KOLVOVEC NOLKAC oTo LaTPLKO TtePLPAaAAov fonOa toug
LatpoUu¢ va tpocdlopioouv, avaAUooUV Kal TEALKA
eTIAUoOUV BEpata NOLKAC TNV KALVIKA TIPAKTLKN.

H doknon owotng KAWLKNG LOTPLKNG OTIOLTEL OPLOUEVEC
YVWOELC 0 BEpata NOLKAC OMwCc eKElvwV TTou oxeTilovTal
LLE Ta SKalwpaTa Tou aicBevouc, To LOTPLKO amoppnTo,
TNV avaykn o aoBevinc va yvwpilel tnv aAnbeLa, kat va
OUMMETEXEL OTLC ATTODACELC OXETLKEC UE TNV Bepareia Tov.



Av KOl £XOUV KOLVO OKOTIO, O€ OPLOMEVEC TIEPLITTWOELC OL
aocBeveic kal ol Latpot propet va dtapwvnoouv yLa o€iec
N VOl OVTLUETWTTILOOUV KATOOTAOELG TIOU TIPOKAAOUV TLC
aélec ou motevouv. Eival n otypn nov avaduvovtal ta
SAnupata Bronbknc.

H watpikn BlonBikn Baoiletal otnv menoibnon otL €0Tw
KoL €AV TO TtPOPBANpa ival tepUMAOKO Kol UTIAPXEL EVTOVN
ocuvalocOnuatikn ¢option, oL LATPOL Kall TO VOGNAEUTLKO
TIPOOWTILKO, OL Ll0OEVELC KOl OL OLKOYEVELEC TOUC, UIopoUV
va. ouvepyaocBouv SnULoupyLlKa Kol vor Swoouv TtV
KataAAnAotepn Avon



‘Evoc avtiotolyog Tpomnoc tou «lotopilkou kat Quotkng
e€eTaoNC» EXEL IpoTaBEeL Ao opada EMOTNUOVWY YLO TV
aVTLLETWTILION TWV SIANpuatTwy (ethics workup).

O d\oocodoc Albert Jonsen, o Latpoc Mark Siegler kalt o
diknyopoc William Winslade oto Clinical Ethics: a Practical
Approach to Ethical Decisions in Clinical Medicine (4t"
edition. New York: McGraw-Hill, Inc., 1998) npoteivouv oTL
YLOL TOV EVTOTILOMO TOU TIPOBANUATOC Kol TOV KABopLopo Tou
KaAUTEPOU TPOTOU HpAcNnC yla TNV EMIAUON TOU Elvol
QTTOPOLTNTO VA CUYKEVTPWOOUV MANPOodOpPLEC OXETLKA UE



1. latpkec evdeiéelc

AVOLOKOTINON TOU UTTOKELMEVOU LATPLKOU TtPoBANUATOC,

TWV OKOTIWV KOl OTOXWV TNC TPOTELVOUEVNC Beparmelog.

Elval ota mAoiola TnG cwoThC LOTPLKAC; TIOLEC Elval oL

rnbavotntec entuyiag;

Elval patatn omoladnmoTe LatpLkn mpaén;



2. EmBupiec tov acBevouc

TL B€AeL 0 aoBevnc Baon Twv aélwv OV TILOTEVEL KOLL TNG
TIPOOWTILKNC EKTIMNONC OXETIKA UE TL TOV WhEAEL ;

EXEL TNV CWOTN KL TAAPN EVNUEPWON YLOL OAEC TLC TITUXEC
TOU LATPLKOU Tou TIPoBARUOTOC; ELVOLL CUVELONTH N OToLL
amodaon Tou 1 AmoteEAEoHO KATIOLOG LopdNC TtieoNC;
‘EXEL TNV MVELUATIKA LKAVOTNTA va armodacioeL Kal va
ekdppaoel tnv anon tou;

Edv o)L toLo¢ elval appodlog va amodaciosL yLo Tov
acBevn; Yrapyxouv nOLKA 1 VOLLLKA OpLaL OE QLUTHV TNV
apupodlotnta



3. Mowotnta {wNn¢

® 0 OKOTIOC OAWV TWV LOTPLKWV TTAPEUPACEWV ELVOL N
amokataotaon, dtatpnon N N BeATiwon NG TOLOTNTOC
(wng.

e TuLelval yla tov aoBevi ototnta {wNC; Moteg eival ot
avTtANPELC TwV ATOUWYV TTANV TOU aoBevouc
(LatpovoonNAgUTIKOU TIPOCWTILKOU KOl CUYYEVWYV) OXETIKA
le TNV mototnta {wNC;

e Hmowotnta {wn¢ amoteAel ouyva eva Bgpa dtapwviwv
Kol tpokataAnPewv



4. NepBaAAiov

TOL KOWVWVLKQ, VOULKQ, KOlL OLKOVOULKA dedopEva TToU
a) emnpealouv TNV anodaon Ko
B) emnpealovtal amo tnv amnodoon.

Noapadeypa n advvapio kKaAvPnc tTwv €€06wv TNC
Beparmeiag N n EMewdn Kowvwviknc utootnpénc. H
Bepareia Tov aoBevouc emnpealetal BETKA N APVNTIKA
QIO TOUC TIEPLOPLOMOUC Kall TIG SUVATOTNTEC TOU
nepLBaAlovtog tou aAAa tnv dla otypn Kat to Lo to
nepLBaAiov emnpealetol oo TLC anodAcELS TTOU
AopBavovtat ylo tov aoBevn



Ta O¢uara Tou 0a oculnTnOouv gival TA

akOAouBa

[Tolo¢ €ival o uTTeUBuvoC yia TNV ouvTayoypapnon
[Tw¢ avTidpouv ol 1IaTPOoi O€ ATTAITACEIC TWV ACOEVWV
VIO OUYKEKPIMEVN aywyn;

Eival atrodeKTr) OTTOI00NTTIOTE OXEON ME TIC
(POPUAKEUTIKEC ETAIPEIEC;

@a TTPETTEI O 1aTPOC va didel ouvTayr) yia aocBevr) TTou
OEV EXEI ECETATEI;

Oa TTPETTEI VO XopnyouvTal ¢APPOKA TTOU JTTOPEI VO
BonBrioouv aAAa dev trepIAauavovTal oto EOVIKO

2. UVTAYOAOQVYIO;



Takle 1

Factors hindering GPs from prescribing in line with their sdeals,
thus constituting threats to their self-image

Sources of threat

Perceived threats

Patient

Health authontes, other
government authorites

Experts {such as hosptal
doctors)

Pharmaceniial companies

Practice

Charactenistics of the GPs
themsalves

Cultural barrner

Language barmer
Intelligence barrier

Patient demand

Fatent unwillingness to
Cooperi ke

FPressure to keep expenses
down

Fressure to follow guidelines
Pressure to prescribe to keep
the patients 1n work

FPressure to follow smidehnes
Pressure to keep patients on
expensive and many
medicines

Bombardment creating new
MEAnInEs

Ideals of colleagnes
Workload

Mumber of patients

Time pressure

Time of day or week; before a
hreak, at the end of the dav,
heginning or end of the week
Temperament; pragmatic/soft
Expectations about oneself
Lack of akabty, resources,
interest, enthusiasm and
mobvation to resist threats
Knowledge about the patent;
too httle and too much

The nead to do something
Dependence on patients



2UXVOTEPO AGBN KATA TNV cuvTayoypa@enon

- \GdBo¢ doooAoyia

- AKaTaAANAO pApPOKO

- EANITTAC TTapakoAouBnon NG Bepartreiag yia
QVETTIOUUNTEC EVEPYEIEC — TOCIKOTNTA

- [MpoBARuaTa AOyw KAKNG ETTIKOIVWVIAG JETALU 1ATPOU
KOl aoBevoucg Kal JETACU IATPWYV TTOU OCUPMETEXOUV

oTnVv Bepartreia Tou aocBevoucg

Panting G. Doctor 2002;(Apr 4): 42



H cuykatdaBeon YETA ATTO evnUEPWON TOU aoBevoUC
QTTAITEITAI VIO TNV EVOPEN AYWYNG

O1 aoBeveic Oa TTPETTEI VA EVNMEPWVOVTAI OXETIKA UE TNV
aywyn TTou Aaudavouv Kai IDIATEPWC VIO TIC YVWOTEC
QVETTIOUPNTEC EVEPYEIEC

I'paTrTEC TTANPOPOPIES didovTal padi e TV aywyn aAAG ol
1IATPOI OEV ATTAAAGCCOVTAI ATTO TNV UTTOXPEWON TOUG Va
oulnTAOOUV TNV aywyrn Kal va atTavTioouV OTIC EPWTNOEIC
TWV aoBevwy .



|d1aiTEPN TTPOCOXN ATTAITEITAI OE NAIKIWPEVOUC KAl A0BEVEIC

aTTO AAAEC XWPEC.

H mTAnpo@popnon Tou acBevoucg ecapTatal atro dIaPOpOouUC
TTAPAYOVTEC TTOU TTEPIAANBAvVOUV

TNV dlayvwon,

TNV TTPOYVWON TG VOOOU,

TNV CUVICTWHEVN AYyWYI) KAl TOUG OXETIKOUG KIVOUVOUG

TNV €MMOUNIa Tou aoBevoug



Eival yvwaoTo 0TI 01 apKETOi aoBeveic Oev
AaupBavouv TV aywyrn TouG cUP@WVaA JE TIC

oonViec.

[Mp€TtTel va TovideTal oToug aoBeveic autoug n

onuagia TNGC CUMMOP@WONS Kal gival
XPNOIUN N aveupeon aoxediou uadi e ToV
aoBevn yia TNV KOAUTEPN ANWN TG aywyNG



Augnuévn TTPOCRACT TOU KOIVOU OThV IATPIKN
TTANPOPOPNON KUPIWG HECW TOU OIADIKTUOU lE
QATTOTEAEOPA MEYAAUTEPN CUPUETOXN OTNV TEAIKN
IATPIKN ATTOPACN.

AobBeveic (nTOoUV ATTO TOUG IOTPOUG TOUGC IDIAITEPEGS
QOPMOKEUTIKEG AYWYES OPIOPEVEC ATTO TIC OTTOIEC
gival ap@IBOAoU aTTOTEAEOUATIKOTNTAG N TTEPA ATTO TIC
eVOEICEIC TNG adEIaG TOU PAPUAKOU.

PoAo¢ Twv MME



O1 1aTPOI TTOU £pXOVTAl AVTIMETWTTOI ME TIC AVWTEPW
QTTAITAOEIC OEV €ival UTTOXPEWMEVOI VA TIG
IKOVOTTOINOOUV EKTOC €AV ATTOTEAOUV TNV TTAEOV
evoedeIlyuévn aywyn yia Tov aocBevr).

Mpétrel va oculntnBouv o1 Adyol apvnong OTTwG
Yia TTapAdslyua ao@AAEIa KAl AVETTIOUUNTES
EVEPYEIEC KABWC O eVOIAPEPOUEVOC UTTOPEI VA EXEI
QOAPEIC N TTAPATTAAVNTIKES TTANPOPOPIEC.



[TpETTEI VA ATTOPEUYETAI O YPINYOPOC KAl EUKOAOC TPOTTOC
X0opnNynong Jiog ocuvtayng avti va oulntnOei EKTEVWC TO
TTPOLBANMa Kal va €€nyn6ei OTI TO PAPHOKO UTTOPEI va
unv €ival N ammavtnan.

TT.X KaTaxpnon avriBIoTIKwV

H xopriynon €ikovikou gapupakou “placebo” , dnAadn
PAPMUAKOU TTOU €ival YVWOTO OTI OEV £XEI KAMIA
PAPPAKOAOYIKA OPACN OTNV CUYKEKPIUEVN

TTABNon, OV ATTOTEAEI CWOTH IATPIKA TTPAKTIKI KABWGS N
oxEon Tou acBevoucg — 1aTpou BaacileTal oTnVv IAIKpivela
KOl EUTTIOTOOUVN



Agv TTpETTEl VA OlaIwVICETAI N XOopnynaon £vog
(PAPUAKOU TTOU O 1aTPOG OeV BewPEi atTapaiTnTo OTTWG
ouXVvQa oUupBaivel JE TO AyXOAUTIKA KAl T UTTVWTIKA

— UTTAPXEI KivOUVOC avAaTITUENG PUOIKNC 1 YUXOAOYIKNG
£CAPTNONG.

2.€ TIEPITITWAN TTOU OTTOIAONTTOTE TTPOCTIAOEIO TOU
IaTPOU Va TTEIOElI TOV a0V OTI OEV TTPETTEI VO CUVEXIOEI
TNV aywyn, NOIK& o Bepatrwy dev gival OIKAIOAOYNUEVOC
QVTIOETA PE TNV IATPIKA TOU KPion va UTTOXWPNOEI OTIC
ATTAITAOEIC TOU a0B0evOoUG .



H eravaAnyn xopnynong Hiog cuvtayng Xwpig
ETTAVEKTIUNON TOU aoBevoug, uttoadpilel Tn TTOIOTNTA

NG 1ATPIKNG PPOVTIOAC.



Ta Aeyopeva  “lifestyle drugs” gival Ta QAPUAKEUTIKA
TTPOIOVTA TTOU BEATIWVOUV TNV TTOIOTNTA (WNC AVTi va
QVTIMETWTTICOUV T CUUTTTWHAOTA 1 Vva BepaTtrevouy
KATTOIO VOO O

VIO TTAPAdEIYHUA TA @APHOKA EVAVTI TNG TTAXUCOPKIAG 1 TNG
TPIXOTITWONC.

ATTAITAOEIC VIO PAPPAKA TNS AVWTEPW KATAYOPIAC
IKAVOTTOIOUVTAI EQOCOV 0 BEPATTWY TTIOTEUEI OTI
ATTOTEAOUV KATAAANAN aywyn Kal OTTWOONTIOTE TO
TTPAYMATIKO N TO AVAUEVOUEVO OPEAOC UTTEPTEPEI TWV
QVETTIOUUNTWY EVEPYEIWV.



Health is not merely the absence of disease,
but a positive concept of wellbeing



H diakoTr) TrTapakoAouBnong evog acBevoug atro
OMAdA 1ATPWV YIA OIKOVOUIKOUC AOYoUucG BewpeiTal
avnoIkn

O BepdTmTwyv Ba TTPETTEI VO EVUEPWVEI TOV a0BevN
OXETIKA UE BepaTTEUTIKA aywyn TTou TTIBava Ba Tov
weeANoel aAAG eV TTEPIAQUBAVETAI OTOV KATAAOYO
TWV QAPUAKWY TOU A0@AAIOCTIKOU TOUEIOU £0TW KAl
eAv TTIoTeVEl OTI 0 aoBevr) dev Ba uTTOoPOUCE VA TO
QVTECEI OIKOVOMIKA.

2.€ TIEQITITWAN TTOU N aywyr 0eV KAAUTITETAI ATTO TO
Qo@OAIOTIKO TOMEIO 0 aoBevnC Ba TTPETTEI Va
EVNUEPWOEI €AV O HOVOG AGYOCG €ival TO KOOTOG.



EAeuBepia Tou KAIVIKOU 10TPOU KOl
KATEUBUVTNPIEC 0ONYIEC (TOTTIKEC I EBVIKEC)



O 1aTpO¢ Oev TTPETTEI VA eTTNPEACETAI
oTnV Yopnynon @oaPpMUAKwWY atro
OIKOVOMIKOUG AOYOUG

OTTWG XPNMATIKA auoIfn , TTPOCWTTIKO
OIKOVOMIKO CUM@EPOV N AAAa avaAoya
KivnTpda



AuTOBEPATTEIO KOI oUVTAYyOoypApnon O€
MEAN TNGC OIKOYEVEIQC



2.€ TTEPITITWON YIA £VA CUYKEKPIPEVO A0oBevN
OuUVTOYOYpPaPOUV TTEPICAOTEPOI TOU EVOC IATPOI, EVA
Oepatrwyv TOUAAXIOTOV Ba TTPETTEI VA YVWPICEI OAEG TIG
AYWYEG VIa va TTPOCTATEUOEI O aoBevEIC ATTO TIC
QVETTIOUPNTEG EVEPYEIEC KAl AAANAETTIOPATEIC TWV
POAPUAKWV

Edav o aoBev¢ apvnBei 0 0IKoyEVEIOKOC TOU 1ATPOC va
OWaEl TTANPOPOPIEC OXETIKA HE TA IATPIKA TOU
TTPOBANMATA: UTTOPEI Va gival ogBaoTth N atro@acn
TOU OAAG Ba TTPETTEI EVNUEPWOEI YIa TIC ETTITTAOKEC
TTOU OUVATOV VA TTPOKUWPOUV KAl avaAoya JE TV
oofapOTnTa Kal TOUG KIVOUVOUG TNG KATAOTAONG
OPICUEVOI IOTPOI UTTOPEI Va apvnBouv va
ouvTayoypa@pnoouv



O1 oIKoyeVEIaKOi 10TPOI UTTOPOUV va

OUVTAYOYPAPNOOUV TNV aywyr) TToU £XEl OUOTAOEI
a1Td AGAAOUC 10TPOUC (YIa TTapAdEIyUa hia ouvTayn
VOOOKOMEIOU) EQOCOV CUPPWVOUV TTANPWCG YIa TNV
OIAPKEIO XOpPNyNnong Kal TNV TTPOTEIVOUEVN OOCOAOYIa
Kal atTodEXovVTal TTAPWC TNV €UBUVN.

‘Exouv 10 dikaiwua va apvnbouv eav utrtapyxouv
QM@IBOAIEG yIa TNV ACPAAEIA KAl ATTOTEAEOUATIKOTNTA
TOU (POPUAKOU N YIa TNV IKAVOTNTA TOU IATPOU TTOU
TTPOTEIVEI TNV AYWYI) VA EKTIUNCEI €AV 0 A0BeVNC Eival
0 KATAAANAOC yia TNV £v AOYw Beparreia.



2uvtayn HEow email R TnAspwvou
YT1roBaBuilel TNV TTo10TNTA TNG PPOVTIOAC TOU
aoBevouc.
Aev gival TTPOC TO CUUPEPOV TOU aoBevoucg
MeyaAn mlavoTnTa AaBoucg epocov
- 0 aoBevnc dev gival yvwoTdC OTOV 1aTPO,
- OEV €XEI YIVEI QUOIKN ECETAON KAl
- N TTapakoAouBnaon cival TTPoBANUATIKA.

“ other than for requesting repeat prescriptions...
drugs should never be prescribed
as a result of an on line consultation”



O1 1aT1poi OeV €ival UTTOXPEWMEVOI Va OidOUV ouvTayn
O€ OUYYEVEIC agBevwy TToU JIAUEVOUV O€ AAAN Xwpa
N o€ yakpivn TotroBeaia, aAAQ €av ATTOPACioouV va
avaAaBouv Tnv euBuvn Ba TTPETTEl va avalntrnoouv
TTANPOPOPIEC ATTO TOUG OIKOYEVEIOKOUG IOTPOUC WOTE
va eTReaiwbouv ol TTANPoPopieC TTou EAaBav

[TpaKTIKQ TTPORBANMATA



O1 ao0Beveic pue KAAO eTTITTEOO CUVEIDNOEWG
£XOUV TO dIKaiwha va apvnBouv TNV Anwn
KATTOIOU (POPUOAKOU TO OTTOIO OEV TTPETTEI VO
xopnynoei evavTia otnv £TMOUUIa TOUG.

2.€ a0B¢evr) TTou d¢ev gival o BEon va AaBel
ATTOPAON €AV €ival TTPOGC TO CUUPEPOV TOU
aoBevoucg ptTopEi va xopnynoei aAAa uia

TETOIO ATTOPAON TTPETTEI VA ECATOMIKEUETAN



2.€ TTEPITITWON EPPAVIONC
QVETTIOUUNTWY EVEPYEIWYV Ba TTPETTEI VA
EVNUEPWVOVTAI Ol UTTEUBUVOI (POPEIC



XOop1nynon QopULaK®V GE
VOGOKOLLELD



2VYKEKOAVUULEVT] YOPTYNON
QOPUAKOV



The Physician-Pharmaceutical Industry Relationship




|_evels of Interactions:

Clinicians

— gifts

— promotional information

Researchers

Professional societies; medical journals

Continuing medical education (CME)




Some of the available evidence about doctors’
prescribing habits

B Most doctors deny that gifts from the industry influence their
orescribing.'

B The number of gifts received correlates with the belief that seeing
reprege ntatives does not influence prescribing.

%-95% of doctors see industry representatives regularly .

O Mr.::lre frequent contact is linked to unnecessary prescribing and
to Increased use of new drugs.”-“ﬁ

B Attendance at sponsored conferences Is assoclated with
increased prescribing of the sponsor’'s product. This increase can
be seen for the next 6 months.™

W |t is estimated that industry spends ’1 out $21 000 per year per
practising doctor on drug promotion.




TABLE 2

Initial information sources for new study drugs

Information source (%)
Pharmaceutical industry 49%
Advertising/mailshots/promotional literature [M (15%)
Pharmaceutical representative 02 (33%)
Pharmaceutical industry-sponsored meeting ?' (1%)
Professional 13%
Hospital doctors—discharge letters/patients 40 (8% )
Hospital doctors—meetings Y(2%)
GP colleagues 0(1%)
Nurse colleagues 12 (2%)
Pharmacist 1
Health Authority/PCG 5
Professional/post-graduate meetings/conferences 5
Local prescribing meeting 1
Academic and professional literature 17 %
Medical peer-reviewed journals 5(1%)
Non-peer-reviewed medical literature, e.o. Pulse, GF, 07 (16%)
BNF, MIMS 1
Therapeutics literature (national and local ). e.g. HA 0

newsletters, MEREC, Drug and Therapeutics Bulletin

Media

Patient

01 (16%)
18 (3%)




Case

It I1s a busy day in the office, but you have agreed to speak
for a minute to a pharmaceutical representative who has
stopped by to drop off some samples of a new quinolone
antibiotic, called Ubiquinone. Knowing your interest in
golf, he has brought you golf balls emblazoned with the
letter “U,” and also invites you to a round of golf at the
country club this weekend.

Would you accept the golf balls?
Would you accept the invitation?

(From: “Really difficult Problems in Medical Ethics”)

§ SAy
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Of principles and pens: attitudes and practices of medicine
housestaff toward pharmaceutical promotions

Perceived influence of pharmaceutical reps on Prescribing Practices

A lot A Lot
1% 33%

A little

38% None
16%0

None

61%

A Little
51%
“You” “Other Physicians”
P<.0001

Am J Med 2001;110:551



American Medical Assoclation
Council on Ethical & Judicial Affairs

* “Any gifts accepted by physicians individually should
primarily entail a benefit to patients and should not be of
substantial value.”

e “Subsidies from industry should not be accepted directly
or indirectly to pay for the costs of travel, lodging, or
personal expenses of the physicians who are attending the
conferences and meetings . ..”

* “No gifts should be accepted if there are strings attached.”

§ SAy

JAMA 1991;261:501
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American College of Physicians
Guidelines on Physician-Industry Relations

« The acceptance of individual gifts, hospitality, trips, and subsidies of all
types from industry by an individual physician is strongly discouraged.

« The acceptance of even small gifts can affect clinical judgment and
heighten the perception (as well as the reality) of a conflict of interest..

« The dictates of professionalism require the physician to decline any
industry gift or service that might be perceived to bias their judgment,
regardless of whether a bias actually materializes.

* Ideally, physicians should not accept any promotional gifts or amenities,
whatever their value or utility, if they have the ability to cloud professional
judgment and compromise patient care.

Annals of Internal Medicine 2002;136:396-402.



American College of Physicians
Guidelines on Physician-Industry Relations

Acceptable industry gifts:

Inexpensive gifts for office use (pens and calendars).
Low cost gifts of an educational or patient-care nature (such as textbooks).

Modest refreshment.

Annals of Internal Medicine 2002;136:396-402.



Pharmaceutical industry
Spending on Promotion




Promotional spending on prescription drugs,
1996-2002
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Main task of drug company employees, 2000

Distribution,
Other
204 Administration
11%
Production,
Quality Control
26%0

Marketing

39%
R&D

22%

Source: PhRMA Industry Profile 2000; percentages calculated by Sager and Socolar



Drug company jobs in marketing and research, 1995-2000

100,000

80,000

60,000
# Jobs

40,000

20,000

O Marketing
B Research

55,348
49,40

87,810

48,527

1995 1996 1997 1998 1999 2000

Source: PhRMA Industry Profile 2000; percentages calculated by Sager and Socolar



“Gifts are just a form of promotion
or advertising, and advertising Is a
part of our society, like it or not.”



The Effects of Pharmaceutical Firm Enticements
on Physician Prescribing Patterns

Drug "A" Usage
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Physicians, Pharmaceutical Sales Representatives,
and the Cost of Prescribing

% of physicians that used information provided
by reps in their clinical practice

Never

Monthly
1%

49%

Weekly
31%

Arch of Fam Med 1996:5:237




Relationships between authors of clinical practice
guidelines and the pharmaceutical industry
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DaPHOKOYEVETIKN

T1 TTO00O0TO £TTITUXIAC OIKAIOAOYEI TNV
guvtayoypagpnon evog GapuaKou?
[TAEOVEKTMOTAO KAl JEIOVEKTAUATA OTAV
yvwpiouue OTI Eva papuako dsv Ba dpAaoel

AvakaAuwn GAAwWV TTANPOPOPIWYV KATA TOV
ENEYXO TOU YEVETIKOU KWOAIKA

Meiwon TG TTapaywync @apuakwy TTou OpuvV
O€ OPIOUEVEC OPNAOEC aoBEVWY

Aucnon TNG TIUNG o€ GAAQ Pappaka



CeVIKEC APXECQ
O 1aTPOC TTOU UTTOYPAPEI TNV CUVTAYIH ATTOOEXETAI TNV
IATPIKN KAl VOUIKN €UBUVN yIa TNV atTOoPaon

O1 1aTpoi TTPETTEI VO Xopnyouv (pAPUOKEUTIKN aywyn
£POCOV £XOUV TIC ATTAPAITNTEC YVWOEIC KAl EUTTEIPIO

Edv o0 1aTpOC TToU UTToypa@PEl TNV ouvTtayn OgV €ival O
OIKOYEVEIOKOC 1aTPOC, Ba TrpETTeEl va evBappuUVETAl N
ETTKOIVWVIO METACU TwWV BOepatmmoviwy woTeE  va
QTTOQPEUYETAI OTTOIAONTTOTE TTPORANUA HE BepATTEIEC
TTOU NON xopnyouvral



["eVIKEC APXEC

O1 1atpoi dgv TIPETTEI va (NTOUV 1 va dEXovTal dwpa,
OTTOIOONTTOTE  TIPOCPOPA 1 @IAOgevia  aTro
POPMUOKEUTIKEC ETAIPEIEC N AAAQ TpiTA TTPOCWTTA TTOU
UTTOPEI VA ETTNPEACOUV.

Etion¢ ol 1arpoi 0ev €ival owOTO  vd €EXOUV
ETTAYYEAMOTIKEC OXEOEIC UE ETAIPEIEC TTOU TTAPAYOUV,
TTPOWBOUV Kal EUTTOPEVUOVTAI POAPUAKEUTIKA TTPOIOVTA



