10. BLWOLLOC TOUPLOMOC KOl ETILYELPNHOATLKOTNTAL.
Asidpopia & pkpopeoaia TOupLoTIKN enxeipnon. To

NEPLBAAANOVTLKO AMOTUNWLOL
TOYPIZMOZ KAI MEPIBAAAON - BIQZIMOZ TOYPIZMOX
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Ap. Avva KouptecomouAou




H Blwolpotnta eival KATL Taparmavw oo AoKnNon EMXEPNMOTIKAG
UTEVLOUVOTNTOC TTOU OTOXEVEL OTNV EvVioxuon tn¢ $rAUNG

Mot Opwg
* [ va aLoTIOLO0UV VEEC ETILXELPNUOTIKEC EUKOLPLEC LEOW TNC
KOLLVOTOULOG

* [ va eTuyouv KEPON
* Na npooeAkUoouv pyalOPEVOUC, TIEAATEC KOl ETIEVOUTEC
* Katva e€aodalioouv TNV KOWwWVLIKA Toug adela Asttoupyia toug

Mavaoakng (2021)



ETILXELPNUOTIKEC EUKOLPLEC OXETIKEG :

E TO KALMQL

Me tnv kaBapr), mpoott Katl acdalr) EVEpPYELA
Me TNV KUKALKR olKovouia

Me tn Blwotpun ko €EuTvn KLvnTikoTNTA

ke WD

Me to ovotnua Tpodilpuwv

OL ETUYELPNUATIKEG QUTEC EVKALPLEC ATTOTEAOUV OAO KOL TTEPLOCOTEPO TO
OUOTOTLKO OTOLYXELD TNC ETIXELPNUATIKAG OTPATNYLIKAG
Mavaoakng (2021)



v' Avartuén

v' An6doon kedaloiwv
V' Aweiplon kiwvdUvwv
v' Opyavwolakr andédoon

Ol ETTYELPNUATIKEC KaitvoTouiec xtilouv dtauotpalouevn aéia, metuyaivouv
dnAadn otkovoulko kKEpSOC yLa TIC (OLEC Kal TUTOXPOVA UETIKO KOLVWVIKO KoLl
tEPLBaAAovtiko avtikturo.

Mavaoakng (2021)
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3 in 5 respondents are now willing to take fewer trips and spend more
time in one destination — a critical factor considering that 75% of tourism
CO2emissions result from transportation

30% of Europeans are willing to spend more for green premium travel,
acknowledging the need to reduce their own carbon footprint.

over 1 in 3 respondents are willing to spend more, benefiting local
communities in both social and economic terms

Pay more for visiting less crowded destinations (37% vs. 32%);
Travel more in the off-season (51% vs. 44%);
Pay more to support the local economy and community (44% vs. 36%);

Pay more to reduce their carbon footprint (37% vs. 30%).
ECT (2021)



More often choosing only non-motorised activities

More often choosing restaurants that focus on vegetarian
and/or vegan dishes

More often buying local products at local shops
More often learning about the local traditions and trades

Less often visiting crowded destinations and attractions

More often interacting with local people and
immersing in the local life

Less often choosing restaurants linked to an
internationalchain

Less often travelling during the main summer season

More often choosing an accommodation that offers free
or...

Less often choosing a hotel/resort from an international
chain

More often choosing public transport or walking/cycling
instead of the car at the destination

More often choosing an accommodation with a green
label

More often choosing a destination with a green label

More often travelling with a tour operator/agent that offers
environmentally friendly trips

AAN\QYEG OTLG
KOTOVAAWTLKEG
NPOOECELC TWV
TOUPLOTWV OTNV
Evpwrnn

ECT (2022)
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More often travelling with a tour operator/agent
that works with local businesses

More often traveliing to a destination in my
own country or in a neighbouring country

Less often going on a long-distance trip

AAN\QYEG OTLG
Less often taking the airplane NPOBECEL TWV
TOUPLOTWV OTNV

More often traveling by train

ECT (2022)
More often traveling by electric car

More often traveling by bus

—
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Average score on a likert scale of 1-7. I=not likely at all; 7=extremely likely



AANOYEG OTLG KATAVOAWTLKESG MPOOETELS TWV TOUupLoTWV otig HIMA
v

v

3/10 eival dtateBelpévol va mAnpwoouv 10% uPnNAOTEPEC TIMEC YLl VaL UTTOOTNPLEOUV
TIAPOXOUC TAELOLWTLKWY UTINPECLWYV TIoU eTLOELKVUOUV TtEpLBaAAOVTLKY) uTteuBuVOTNTQ,

(54%) 6nAwvouv mpoBu oL va XPNOLUOTIOLIO0OUV ALYOTEPO TIAACTLKA LOLG XPONG.

41% Ba emAéEel ouveldNTA Vo ETILOKEDTEL TTPOOPLOUOUG EKTOC 0OV yLa VAL LELWOEL TOV
OUVWOTLOUO,

27% Ba eTiAEEeL DLALKA TtPOC TO TIEPLBAAAOV EevodOoYEL KOIL TOUPLOTIKEC ETOLPELEG.

o€ eninedo gunelpiag, mepimouv 1o 27% O MPOTIUNOEL yLA TLG LETAKLIVIOELG TOU TO
nodnAato n tnv nelomnopia avTti yLa To AUTOKivNTO.

MMGY Travel
Intelligence (2021)



©£aoTmion Kol UL0BETNON «CNUATWY BLWOLUOTATOC» YLOL TNV OVOYVWPLOLULOTNTA KoL TtpowBOnon
TEPLBAAAOVTLKA EVALOONTOMOLNUEVWY TOUPLOTLKWVY ETILXELPHOEWV.

O£0TILON TOU «TIPACLVOU TEAOUGC (TTou Ba oxeTileTal e TNV ULOBETNON BLWOLUWY TIPOAKTLKWY,
OnA. EMLXELPAOELG TTOU ULOBETOUV EPLOCOTEPEC PLWOLUEC TIPAKTIKEC, Oa LITOPOUV VA XPEWVOUV
Alyotepa mpAactva TEAN), To omolo Ba MANPWVOUV OL ETILOKEMTEC, £TOL WOTE VA CUAAEYOVTOL
€oo06a ta omola Ba XpNOLUOTTOLOUVTAL OTTOKAELOTIKA VLo TNV UTIOOTAPLEN BLWOLUWY TIPOKTIKWY
OTOV TTPOOPLOUO.

O $6pog autodg unopel va ekdpaletal T WE TAPOXI) EKTITWOEWV OE ETILOKEMTEG E(TE WG
erumA€ov emBapuvon Kal Ba OKOTEVEL ETILONG OTNV EVNUEPWON KoL EVALOONTOTOINGCN TWV
ETILOKETITWV.

Sigala (2014)



Eknaideguon kal evaloBntomnoinon Twv TOUPLOTIKWY ETXELPHOEWY, KATOIKWV aAAQ Kot
ETILOKENMTWY O€ BEpata Blwoluotntag.

H evepyn CUPHUETOXN KOl EUTTAOKK TWV ETILOKETTWY OTNV EMITEVEN BLWOLUOTNTAC, TL.X. AVATTTUEN
gBelovtiouoU.

Y100£tnon BLWOLUWV KoL TIPACLVWY TIPOAKTLKWY OO TOUPLOTIKEC ETILXELPIOELS, OPYAVIOMOUG KOl
T(POOPLOHOUC.

YrootiplEn Kat evioxuon tng «PAcLvnG» Kol KOWWVLKAG ETILXELPNMOTIKOTNTAC OTNV EAANVLKI)
TOUPLOTIKN Blopnxovia, .. UTTOOTHPLEN ETIXELPNUOTIKWY §PACEWY TIOU GTOXEVOUV OTNV
opyavwon Kot evepyoroinon SIktuwv eBgAovVTwy yLa TNV MPOOoTACLA, CUVTHPNON KAl aVASELEN
TIOALTLOTLKWYV KAl GUCLKWYV TTOPWV GE KATIOLOV TIPOOPLOUO

MpowBnaon Kal evioxuon MPAKTLKWVY ETALPLKACG KOWWVLKAG EUBUVNG OO TOUPLOTIKEC
ETIXELPNOELG, LECW TNG TTAPOXAG SLEUKOAUVOEWV /Ko popoloyikwyv eAadpUVoEWV.

Sigala (2014)



NPOTUTIA SNOCLOTIOLNCGNC OTOLXELWV
EMYELPNHATIKAC UTtEVOUVATNTOC




H emyeipnon €xeL otn d1aBeon tng dtadopa epyadeia, cUUPWVA LE TA OTIOL UITOPEL va avarTtuEel
Kall va ekSWOoEL amoAoyLopoUg asldpoplag N ETALPLKAG KOWWVLKAG EVBUVNC, Onwg eival to G.R.1., T0
ISO 26000 ISO 20121, AA1000APS, ISO 37120, o EAAHNIKOZ KQAIKAZ BIQZIMOTHTAZ.

v" To ISO 26000 siva TIEPLOOOTEPO 0ONYOC KAl OXL TIPOTUTIO ATTALTACEWV. ZUVETIWG OV
Totonoleital. BonBdel 6pw¢ Toug 0pyavIoHoUG VoL K LETAPPATOUVY TIG OPXEC OF
QTOTEAECUATLKEG EVEPYELEC, OPAOELG KoL BEATLOTEG TIPAKTLKEG OXETLKA UE TNV KOWWVLKN
guBUvn. H TUV AUSTRIA Hellas avaAapBdvet tov éAeyxo thg opBn¢ edappoyng tou ISO 26000
otnv emeipnon kat ekdidel BePaiwon opORg edappoync.

tuvaustriahellas.gr



v" To Global Reporting Initiative (GRI) ivot kateuBuvtipies 08nyieg unoBoig

ekBéoswv aslpoplag mouv avantuxdBnkav yia va Bonbricouv toug opyaviopoug va uttoBalouv
ovaPOPEC OXETLKA UE TLC TIEPLBAANOVTIKEC, KOWVWVLKEG KOL OLKOVOULKEC ETILOOCELG, TNV
KOLVWVLKN LoOTNTA Kol Tat avBpwriva Sikalwpoto Kal va avéfoouv thv unteubuvotnta toug. H
TUV AUSTRIA Hellas avolappdvet tov éAeyxo amoloyiopol Etatpikrc Kowwvikic EuBivng
oUpdwva pe to GRI-G3.1 kat GRI-G4 kot tnv £€kSoon Twv OXETIKWV BeBatwoswv afloAoynong
eruunedou Kat StacPpAaAlong moLoTNTaC.

tuvaustriahellas.gr



O EAANVikOg Kwdikag Buwoipotntag ¢pthodolel va amoteA£oeL Eva TIPAKTLKO epyaleio Stadpavelag
Kall UTOSECELONG TWV OPYAVIOUWYV O€ BEpata Biwolung Avamtuéng kot Yrteubuvng
Emiyelpnuatikotntag, To onolo Ba anavtd otig enttayég tng Odnyiag tng Evpwrmaikng Emttpomnnc
yla Snpoaclomoinon |n olkovouLlKwy otolxelwv (non-financial reporting). OuolooTIKA
OVTATIOKPLVETAL OTNV AVAYKN LETPNONG TNG OLKOVOULKNC, TIEPLBAAAOVTLKAG KOl KOWVWVLKAG
enidpaong Twv Opyaviouwv.

(o) EMI’]VlKéq K(bﬁu(aq BleluétntaC Baoiletal og SeBvn mpdTuma Kat avTAEL
TEXVOYVWOLa amo Tov avtiotolyo MNeppavikd Kwdika Buwoipotntag AapBavovtag unodn tig
dlopopdieg TNG EAANVIKAG ayopag, To Léyebog Twv Opyaviopuwv Kabwg kot to Babud wplpuavong
TouC. O EAANVIKOG Kwdikag BlwaolpuotnTag €xel wg otoxo tn dnuioupyla plag kowng mAatdoppag
Buwowung Avantuéng o eupwrnaiko emninedo.

tuvaustriahellas.gr



CDP: Npwnv Carbon Disclosure Project

O MayKOOULOG KN KEPOOOKOTILKOC TIEPLBAAAOVTIKOG OpyavIoUOG CDP

miou Slaxelpiletol Eva MayKOOULO CUOTNUO SNLOCLOTIOL|CEWV OXETLKWV LE TO TEPLPAAAOV yLa eTALPLEG, TTOALLG,
TIOALTELEC KOl TtEPLPEPELEG.

To CDP, 10 omoio 16puBnke to 2000 Kal cuvepyAleTal LUE TTEPLOCOTEPA OO 680 XPNHUATOTILOTWTLKA WOpU HATA UE
TIEPLOVOLAKA oTolxela avw Twv 130 Tploekatoppupiwv SoAapiwv, nyndnke tng aflomoinong twv kedalatlayopwv
KOLL TWV ETALPLKWV TTPOUNOELWV yLa VA KIVNTOTIOLAOEL TLG ETOLPLEG VA SNLOGLOTIOL|GOUV TIG TEPLBAAAOVTLKES TOUG
ETUMTWOELG, VO LELWOOUV TLG EKTIOUTIEG aEpiwV TOu Beppoknmiou, va MPOooTATEVGOUV TOUG USATIVOUG TIOPOUG Kall
va pooTtatevoouV ta Saon.

H etnola dtadikacia meptBaAlovtikwy dnpoolomotoewv Kot aéloAdynong armo to CDP avayvwplleTal EUPEWC WG
TO «XPUOO MPOTUTION ETALPLKAC TtEpLBaAAovTIKNC Stadavelag. MNa tnv afloAdynon Twv eTalpLwyv akoAouBeital pia
evdelexnc kot aveéaptntn pebodoloyia pe tn Babuoloyia va kupaivetal petafl «A» kat «D-».

https://www.cdp.net/en/companies/companies-scores



https://www.cdp.net/en/companies/companies-scores

SASB: Sustainability Accounting Standards Board

Atovec: meplBaliov, kowwvia, dStakuBEpvnon

77 kKAaSIKA mpoOTUTIAL

IXETIKA L€ TNV TOUPLOTLKNA EMIXEPNUATIKOTNTA €lval Hotels & Lodging, Leisure Facilities,
Hotels_Lodging Standard 2018

Leisure_Facilities_Standard 2018

https://www.sasb.org/standards/download/

SDGs: Sustainable Development Goals

17 otoxol Buwolpung avantuéng

Atovec: meplBaliov, kowwvia, StakuBEpvnon

KataAAnAo yLa emxelpioeLg mou BEAouV va TPooEYYLooUV €va EUPUTEPO AKPOATHPLO LECWW TWV EKOECEWY
QTOAOYLOMOU ETXELPNUATIKNG UTIELOUVOTNTAC KKAL CUVELCDOPAC OTN PLWOLUN avarTuén

Ol onoleg B€Aouv va mapakoAouvBouv tn PO0odo Kal va £XouV BETIKO TEPLBAANOVTIKO N KoL KOWVWVIKO QVTIKTUTIO O€
maykoopLa {nTApota


https://www.sasb.org/standards/download/

2TOXEUMEVO TIPOYPOLHHOTA VLA
TOUPLOTLKEC YLOL LLKPOULECQLEC
ETYELPNOELC OXETLKA HE TNV BLwoLun

TOUPLOTLKA avamtuén




Sustour Supporting Tour operators and Travel Agents Towards Sustainability
Evioxuon t¢ Buwotung Touplotikng Avamntuéng kat tng Ikavotntag twv MME otov Touplopo PEcw
™G Alakpatikng Zuvepyaoiag kat Tig Metafifaong Nnvwong

Boosting Sustainable Tourism Development and Capacity of Tourism SMEs through Transnational
Cooperation and Knowledge Transfer.

2TOX0G Tou SUSTOUR eivat va ouvSpdpeL meplocdtepoug amod 175 ToupLoTIKoUG TPAKTOPEG TTOU
avrikouv otnv katnyopia twv MME va eVOWHOTWOOUV OTLG ETILXELPIOELC TOUC KAl OTLG EPOSLOOTIKEC
oAUOLOEC TIC apXEC TNC BlwoLpodtnTag.

To SUSTOUR Ba mapdoxel 0Toug TagSLwTIKoUC MPAKTOPEC TTou Ba emAeyoUV OAOKANPWLLEVO
TIPOYPOUUA TEXVIKAG UTIooTHAPLENG TTou Ba Toug BonBriosl va BeATIWOOUV TIG ETILOOCELG TOUG OTOV
TOMEQ TNG BlwolpdtnTag.


https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/competitive-calls-cs/201;callCode=null;freeTextSearchKeyword=tourism;matchWholeText=true;typeCodes=0,1,2,8;statusCodes=31094501,31094502,31094503;programmePeriod=null;programCcm2Id=null;programDivisionCode=null;focusAreaCode=null;destination=null;mission=null;geographicalZonesCode=null;programmeDivisionProspect=null;startDateLte=null;startDateGte=null;crossCuttingPriorityCode=null;cpvCode=null;performanceOfDelivery=null;sortQuery=sortStatus;orderBy=asc;onlyTenders=false;topicListKey=topicSearchTablePageState

H MME propel va emiAé€el avapeoa o€ SLadpopeTLKA OXAMOTO UTTOOTNPLENG:

v\ glte v unooTApLEn IPoC TNV MLoTomnoinon PLwolpotnTag (Slobéotpa StadpopeTikd enineda)
Kat/n

V' umnooTthplen yla tn BeEATiwon opLopEVWY TUNUATWY TN ETIXELPNUOTLKAG TNEG AELTOUPYLOC, OTIWE
n Slaxeiplon mAaotikou/ avBpaka/ epodlaocTtikng aluoidac.

OL TaELOLWTIKEC ETIXELPNOELC TTOU evdladEpovTal va Eektvioouy Tn dtadpopr mpog tn Blwolpotnta
A Ttov eMLOUHOUV va BEATLWOOUV TIC PLWOLUEG TIPAKTLKEG TOUG UmopoLV va enwdeAnBouv ano va
Hiypa Kavotopwy SLadIKTUaKwWY EKTIALOEUTIKWY TIPOYPAUUATWY, TTOAUNUEPNG ekTtaibevong pe
duolkn mapouoia, evtatikng kaBodrynong (coaching) opadikng Kat ATOULIKAG, KaBwC Kot
eKTabevong amo opOTIHOUG —OAa UE TNV eMIPAEPN EMUAEYUEVWV EUTIELPOYVWHOVWYV TNG
Blwolpotntoc.

H urtootnptén yla tnv miotonoinon Ba mapExetal, 0mou umapxeL n SuvatotnTa ota ayyALKad,
EAANVLIKA, KPOOTLKA, YOAAALKA, OAAQVOLKA, TTOPTOYAALKA, YEPHAVLKA Kot hLAAVSELKA.

H umtootnptén mou mapExetal yla ta urtoAouna oxnpata Ba eivat Staboipn povo ota ayyALkad.

MNa neplocotepeg mAnpodopieg https://www.travelife.info/sustour/?menu=call-for-smes



https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/competitive-calls-cs/201;callCode=null;freeTextSearchKeyword=tourism;matchWholeText=true;typeCodes=0,1,2,8;statusCodes=31094501,31094502,31094503;programmePeriod=null;programCcm2Id=null;programDivisionCode=null;focusAreaCode=null;destination=null;mission=null;geographicalZonesCode=null;programmeDivisionProspect=null;startDateLte=null;startDateGte=null;crossCuttingPriorityCode=null;cpvCode=null;performanceOfDelivery=null;sortQuery=sortStatus;orderBy=asc;onlyTenders=false;topicListKey=topicSearchTablePageState
https://www.travelife.info/sustour/?menu=call-for-smes

v To npoypappa EU ECO-TANDEM eivat Stacuvoplako mpoypappa yio tThv TauTonoinon
KOLL QVTLLETWTTILON TWV BaoIkwV IPOKARoewv otnv aAuoida aélag tou Eupwrnaikol
ToupLopoU, He LOIKOTEPO eVOLAPEPOV YL TNV OLKO-BLWOLUOTNTA KAl TNV PACLVN
puetaBoaon. To mpoypappa pEpvel o enadr evpwrnaikéc MME tou Touplopou Kal
ETXELPNOELC KavoToplag (veoduelc, kawvotopec MME) yla vol QVTLLETWTTLOOUV TLG
nipokAnoelc ECO-TANDEM péow tng anokaAoUpevng cuvepyaoiac « TANDEM».

2TOX0G TNC MPOOKANCONG CUMUETOXAG €lval va eTiAeyoUV oL eupwraiké¢ MME tou
TOUPLOMOU KOlL OL KOLVOTOUEC ETILXELPNOELS (TOUPLOTLKEG 1 KoL OxL), Tou Ba
dnuoupynoouv ta «TANDEM», Telyn €MIXELPOEWV TTIOU EVWVOVTAL KOl LOLpAlovTal pia
ETIXELPNHUOATLKN OUUPWVIA, TAUTOTIOLWVTOG OO Kowvou pia tpokAnon (EU ECO-
CHALLENGE) mou Ba avtlpueTwnioouV Kot oupudwvwvTag o Eva Koo Ixedlo Apaonc.
Amo ta (evyn mou Ba dnuoupynBouyv, Ba emideyolv ta KAAUTEPQ, oTa omoia Ba
TapooXeBEL TEXVLKN KOl xpr]’uaroéorugr'] umootnpLEn mou Ba SteukoAUvouV TNV MPAcLVN

petafaon touc. H Stadikaoia emiloyng mMopEXETAL XWPLE XPEWON TWV ETIXELPOEWV TIOU
Ba cCUPUETAOYOUV.



AN VAN NN

Oa emiheyoLv e€nvta dvo (62) MME Tou ToupLOTIKOU TOHEQ YLO Xpnpatodotnon kat Ba
ouyxen uaroéorneouv amno eroupouq ¢ Kowomnpaiog EU ECOTANDEM. Aska€€L (16)
QO AUTEG aTto Tov opyaviouo X23 (ltaAia), dekatéooeplg (14) Oa cuyxpn uatoéorneouv
amno tov opvakuo SocialFare (lItaAia); Aekag€L (16) Ba ouyxpn uato&orneouv arno tov
opyaviouo ITKAM (I'epuonLa) Kol 58KOLEf,l (16) a6 tnv SBA (Z)\oBaKLa) To mpoypappa
Ba emiBpaBevoet pExpL 31 Lelyn ETUXELPNOEWV ( 62 ETILXELPNOEL CUVOALKA).

H cuppetoxn oto mpoypappa MEPLOPLIETAL OTIC AKOAOUDOEC KATNYOPLEG ETXELPNOEWV:
EU napadootakeg touplotike¢ MME (katnyopiec NACE 55.* , 79.%*) (a) {a}

EU TouploTtikég pikpoeTixelprioels (katnyopiec NACE 55.*%, 79.%) {B}

EU Touplotikég veodueic emixepnoetg (b) {y}

EU Mn touplotikég veodueic emiyelpnoelg (b) {6}

EU Touplotikéc kavotopec MME (a) {&}

EU Mn touploTikéC kavotopec MME (a) {C}



Ewdikotepa, oL mepuntwoelg {a}, {B} ko {y} npémneL va mpoépxovrtat ano tig
KOLTNYOPLEG:

v' Zevoboyxeia kat mapopota katohUpata (NACE 55.10)

V' KatoAUpota Stakomwyv kot GAAoL TUToL KATAAU LATOC OUVTOUNG SLAPKELC
(NACE 55.20)

V' XWpPOoL KATAOKAVWONC, EYKOTOOTAOELC Yo oxApata avaduxnc Kot
pupoUAkoUpeva oxruata (NACE 55.30)

V' ApaoTtnpLOTNTEC TAESLWTIKWY TIPAKTOPELWY, Ypadeiwv 0pyovwHEVWY
TaéldLwv Kat umnpeoclwv kpoatnoswv (NACE 79.%)



ETUA£€LLEG SpaoTnPLOTNTEG TTOU UopoUV va xpnpotodotnBouv sival petay
AAAWV:

v
v
v
v
v
v

ekmaibevon yla npdaoLvn mLotonoinon Kal Tumonoinon

ouppeToxn oe ekdnAwoelg os eninedo EE

eneVOUOELG yLa TNV ULOBETNON MPACIVWY AUCEWV

OUMPBOUAEUTIKEC UTINPECLEC yLOL TNV AVAAUGCH TNC AYOPAC

TEXVLIKN uTtootnpLEn otn MME yla ektipnon tng ebappoyng KalVoTOUWY

AUoewv

BeAtiwon SeflotAtwy (e€LOLIKEVEVN KATAPTLON TPOCWTILKOU yLla XpAoN

KOLVOTO WV TPACLVWY AUCEWV, yLa ToV TIEPLRAAAOVTLKO KOl KOWVWVLKO

QVTLKTUTIO TNC SpaoTnPLOTNTAC TOUG, yla TN Staxeiplon Twv Stadlkaowwy e

TPOTO MEPLOCOTEPO GIALKO 0TO TEPLBAAAOV
https://www.eu-ecotandem.eu/



https://www.eu-ecotandem.eu/
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5 otoxoL MOALTIKAG >25% Twv mopwv ETMNA

Napadelypota anoppodnong mopwv oTov PLWOLUO TOUPLOUO
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2 1. Mia e€unvotepn Evpwnn pecw tnN¢ npowdnoncg
TOU KOLVOTOUOU Kol EEUTTVOU OLKOVOLLLKOU

UETAOXNUATIOLUOU

2 2. Mia o mpdowvn Eupwnn Ue XOUNAEC EKTIOUITEC
avipaka, uéow tn¢ npowdnoncg tng dikaing uetaBaonc
O€ KQUUPEC UOPPEC EVEPYELAC, TWV NMPATIVWYV KL UTTAE
EMeVOUOEWV, TNC KUKALKNC OLKOVOULOC, TNG
npooapuoync otnv kKAwuatikr aAdayn, tng mpoAnync
Kot Tne Staxeiplonc twv Kwvduvwv

‘ EIAIKH YTNHPEZIA AIAXEIPIEHE

= MEPI®EPEIAL BOPEIOY AITAIOY

211 3. Mia o dwaouvdedeuevn Evpwnn peow tnc
gvioxuong th¢ KIVNTIKOTNTAG KL TWV TTEPLPEPELAKWV ABavaoéAng (2021)
Sdiaovvbdeoewv TME

21 4. Mua o kowvwvikn Evpwnn Ueocw tN¢
vAomoinonc tov evpwnaikoU MUAWVA KOWVWVIKWY
SKQAUWUATWYV

2 5. Mia Eupwrn mio Kovtd oToug MoAITEG TN¢ UECW
¢ npowidnonc¢ tn¢ Buwolunc Kot cAoKANpwUeEVNC
avantuéng Twv aoTLKWY, AYPOTIKWV KOl ITAPAKTIWYV
EpLloywv, KaBwc Kat HECW TNC OTNPLENC TOTTLKWV
npwtoBouAilwv



v HnpwtoBoulia Helix, yia tnv «AvtaAlayr Emxetpnuotikic Madnong yia tnv Q8non

Twv MME otnv KateuBuvon tou Bliwotpou Touplopou, ota BaAkavia kat tn Meooyelo»,
glval To aMOTEAECUA TNG OTOXEVUEVNC oUVEPYyaoiac LETAEL TEVTE ISpupATWY AvWTaTNnC
Exnaidevonc (amod tn BouAyapia, tnv EAAGSa, tTnv AABavia kat tn Bopewa Makedovia)
Kol OpYQVIOUWV UTIOOTAPLENG TWV ETILXELPIOEWV.

To £py0 ETMIKEVTPWVETAL OTLG SUVATOTNTES EVIOXUONG TNG AVTAYWVLOTIKOTNTAG KAL TNG
avamntuéng evog armo TOUG MEPLOCOTEPA UTIOCXOUEVOUG OLKOVOULKOUG TOUELG TNG
TIEPLOXNG -TOU TOUPLOMOU Kal TNG PLAOEEVIOG- LECW TNG AVTLUETWTILONG TWV KUPLWV
eumodiwv avamntuéng mou oxetilovral pe tnv EAAedn Se€lotntwy, LKAVOTNTAC YLO
KQLVOTOMLOL KOLL TNV OVOTTOTEAECHATLKI XPNON TWV GUOLKWV TTOPWV.

Y10 ETalptkod Ixnua cuppeTEXOUV To MNavemotuio tng O@soocaAiag, anod t BouAyapia to
University of Management tng Bapvag kot to Culinary Arts and Hospitality Association,
arno tnv AABavia to University Aleksander Moisiu tou Auppayiou kat to University Luigj
Gurakugi t™¢ Zkodpag kat anod tn Anuokpatia tng Bopelag Makedoviag to
Macedonian-Bulgarian Chamber of Commerce kat to Institute of Economics, Ss. Cyril
and Methodius University twv Zkomiwv.



2TOX0G TOU £pyou

v" To HELIX otoxeleL otnv av€non Twv LKOWVOTATWY KAl TNC EMAPKELAC VLA TN
BLwoLpun EMIXEPNUATIKOTNTA KAl Katvotopia (Letaél twv MME kol twv
ETILXELPNMUOTLWV) OTOV TOHEA TNE TOUPLOTIKAC PLAOEEVIaG oTNV TTEPLOXNA
TwV BaAkaviwv kat tn¢ Meooyeiou. Zekvwvtag oo to ZenteuPfplo 2017
Ol ETAPOL TOU £PYOU CUVEPYAOTNKAV, WOTE Vo BeATlwoouv tn tpoodopd
KOTAPTLONG avapOopLKA HE TNV TOUPLOTLKA PLAoevia, avamtlooovTog
QTIOTEAECATLKEC KOLVOTNTEC HAONONG Kol TtPAENC, EKTTALOEVUTLKA
epyaAeia Kol KOLWVEC EKTTOLOEUTLKEC TIPOOPOPEC TIPOG OPEAOC TWV
LOLOKTNTWV KoL TWV ETXELPNHATIWV TwV MME touploTtikic dptloéeviag,
TWV GOLTNTWV KOl TWV EKTIALOEVOUEVWY, TWV EKTTALOEUTWV KAl TWV
Aoumwv evdlapepoOeVwWV.



Mo cuykekpLpEva:

-KBOPLOUOG OTPATNYIKWY CTOXWV Lo TNV ETULXELPNUATIKN LABOnon otnv touplotiki plotevia

-avantuén OAokAnpwuévou Mpoypdupatog Emxelpnuatikng Mabnong yla tn Blwotpun touplotiki dllogevia otig
MME

-dnuloupyia BaAkavikou-MeooyelakoU AlakpatikoU Alktuou yia tn Biwaoipn Touptotiky Ohoevia

-TUAOTLKA Tipoypappata Mabnong - Katdptiong yio KaAUtepeg Ag€LOTNTEG OTOV TOUEQ TOU BLWGCLUOU TOUPLOUOU Kol
™¢ dlofeviag



Avapevopeva AltoteAEgpota

-EkBeon afloAdynong Twv avaykwv (ava xwpa mou cupUeTelxe oto Epyo), n omola meplypAdeL TG ELOLIKEC AVAYKEG TWV
MME otov topéa tng dpholeviag, og 0,TL adopd OTNV AVTAYWVLOTIKOTNTA KAl 0T BlwoluotnTa.

-Nepidpepelakd Ixedlo Apaong, To omoio e€etalel Ta poPARUATA TNE TTEPLPEPELAKNG KOl EBVIKNC XAPAENC TIOALTLKAG, TIOU
gunobilouv tn Buwoipotnta twv MME kal umtoypap el Tig kateuBUVOELC yla peTtappubulioslc.

-Baon 6edopévwy pe mavw amod 200 KAAEG TIPAKTIKEG UKPWV KOL LECOLWV ETILXELPAOEWV QIO TNV TIEPLOXN TwV BaAkaviwv
Kal TnG Meooyeiou ou ULOBETNOAV VEEG TEXVOAOYLEC 1 ETILXELPNUATIKA LOVTEAQ YLOL VO TIOPAUEIVOUV BLWOLUEG.

-AU0O KOLVOTOMO EKTTALOEUTIKA TIPOYPALMOTA VIO TN SLAXELPLON TNE KAWVOTOMIAC KAl TN BLWOLUN ETILXELPNUATLKOTNTO OTN
dofevia: Mpoypappa Ekmaidsvong "Matdaywyikn Biwolpou Touptopou" kat Mpoypappa Eknmaidevong
"EmixelpnUatikég As€lotnteg yia Emixelprioeilg Buwolpng Oulogeviag«

TPELC OEIPEG OEUVAPLWV HELKTNC KLVNTIKOTNTOG. Ol Spacelg cuvedeoav 2 SLadoxIkEC cuvedplec BEwPNTLKAG KOTAPTLONG
oTNV KABE Xwpa Kal KOWEG SLEBVEIC LETAKIVAOELG LLE TIPOCAVATOALOUO oTnV TtPaén. Ito EKmadeuTikd epvapla, mou
Ste€nyaye to Mavemnotuo Osooaliog o Xwpo Tou e€omAiotnke Le xpnuatodotnon ano to Epyo, cuppeteiyav
TEPLOCOTEPOL ATTO 80 EKTIPOCWTIOL ETIXELPACEWV KAl POpEWV, GOLTNTEG, EKTIALOEUTEC KOl EV SUVAEL EKTTOULOEUTEC OTOV
TOUEQ TOU TOUpLopoU Kot tng phoeviac.

-Eva Atakpatikd Aiktuo yia AvtaAdayn otn Buwowun Ohoevia HELIX, to omolo ivatl pia avemnionun kot eBeAovtikn
OUVEPYOOLO HETAEY TWV OPYOAVIOHWV - ETaipwv Tou Epyou.



Ma neplocotepeg mAnpodopieg yia to HELIX, pumopeite va emiokedpOeite tnv LotooeAida Tou €pyou:
http://www.helix-balkanmed.eu/

YrdpyeL evotnTa pE K(I)\Eq TTPOAKTLKEQG http://www.helix-balkanmed.eu/search-practices/

Entiong evotnta pe StoBeoipa Swpedv HOBAMATA http://www.helix-balkanmed.eu/register/



http://www.helix-balkanmed.eu/
http://www.helix-balkanmed.eu/search-practices/
http://www.helix-balkanmed.eu/register/

MeAEtec Mepintwonc




Sustainable
Hospitality

Alliance

and asset managers

Environmental, social and governance (ESG) metrics enable you to

identify the performance of your current and future hotel assets and

1 Include ESG metrics > correlate to a better risk-adjusted ROI in the long term. Since 1990,

In your investment sustainability-based indexes have provided better long-term returns
analysis than traditional indexes.

How? Start with guidance from the CDC ESG Toolkit for hospitality.

Use the Green investment needs to double to meet the Paris Agreement 2030

opportunities targets. Issuances of green bonds are in high demand.

provided by > How? Select projects aggregated at portfolio level, which have higher

sustainable finance eligibility to receive green finance. See UN Principles for Responsible
Investment for more information.

Prioritise investment in countries and cities with government

green incentives supporting owners’ and developers’ sustainable
> investments.

How? Use IFC’s review of government incentives in developing

markets, and cities among the C40 cities global network.

Prioritise green
incentive schemes

Meploodtepeg mAnpodopieg oto site https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/



https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/
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Sustainable hotels are at least 20 per cent more resource efficient
compared to their local market. Investors can develop a well-diversified
4 Prioritise portfolio of sustainable properties that expands across geographies.
investment in > How? Use benchmarking reports such as the GRESB Real Estate
sustainable building Assessment and Cornell Hotel Sustainability Benchmarking Index
to identify hospitality companies and owners that are committed to
improving the sustainability of their portfolio.

A building ownership changes through its lifetime. Investors can play a
role in setting a sustainable pathway for the property's entire lifecycle.

; I':;P"E long-term How? Introduce sustainability criteria and reporting requirements for
action your assets for the various phases from design to asset sale.

Meploodtepeg mAnpodopieg oto site https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/



https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/

Recommendations for hotel owners

Sustainable
‘4 Hospitality
and developers

Alliance

Most sustainable solutions represent only a 0—10 per cent cost increase.

'Isrllltrigaﬁzlehility from How? IFC’s free software, EDGE, evaluates the performance of an
design phase to find existing building or the design of a new building and identifies areas
best cost-efficiency for improvement. Engage with peer networks such as Sustainable

Hosputa and Hotel Owners for Tomorrow to learn best practice.

Benchmark your portfolio to estimate future energy usage and compare

Evaluate your potential options for carbon emissions reduction.
environmental > How? Use the CHSB Index, the GRESB Portfolio Analysis Tool, or

efficiency Nearly Zero Energy Hotels e-toolkit for hotel feasibility study and
engage hotel operators using IFC's research on ROI for green buildings.

Certification will increase asset value and support ongoing compliance
Invest in with social and environmental regulations.
green building > How? Review existing certifications in your portfolio, set your own
certification baseline and targets, and identify which properties need certification.
EDGE, LEED, BREEAM and DGNB are globally recognised schemes.

Meploodtepeg mAnpodopieg oto site https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/



https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/

Sustainable

Hospitality
Alliance

Owners can benefit from lower interest rates, or leverage corporate

- . green bonds or green bonds from local financial institutions.
Use green financing >

for new builds and
retrofits

How? Find local incentives from IFC’s information on Green
Buildings Banking or contact edge@ifc.org, and see UN Principles for
Responsible Investment for information on issuing green bonds.

Green leases can align the financial and energy benefits and help to
share the costs and responsibilities between owners and operators.
5 Use areen clauses > How? Use the UK Better Building Partnership’s green lease toolkit or
with hotel operators take inspiration from the UK Soft Landings scheme to solve the gap
between building design and operational performance.

Meploodtepeg mAnpodopieg oto site https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/



https://sustainablehospitalityalliance.org/resource/business-case-for-sustainable-hotels/
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Hotel Footprinting is a free online resource that allows hotels to search carbon
emissions and energy usage for comparative hotels around the world, and generate
carbon footprint reports.

Mua epappoyn dla SpaoTtikol xaptn mou npoodEpel TANPOPOPLEC yla TO AMWTUTTWHA
avBpaka Twv Eevodoxeiwv og VAo ToV KOOHO.

Elval Swpeav kot pnopel va umootnpiéet ta Eevodoyxeia pe TpeLC TPOTOUC:

1. ouykpLTikA agloAdynon TwV EKMOUTIWY AVOpaKa KoL TNG XPNONG EVEPYELOG

2. €ETOLUALEL ETALPLKEC avODOPEC YLa EEVOOOXELOKES ETALPELEG 1) AUTAMOTA ETAULPLKWV
neAaTwy

3. BonBouv toug meAdteg oTIC amodACEL KPATNONG

Meploootepeg mAnpodopieg oto site https://www.hotelfootprints.org/



https://www.hotelfootprints.org/

2022 Cruise Ship Report Card < O

The 2022 Cruise Ship Report Card takes a continued
hard look at the cruise industry to see if clean
cruising is possible and in most cases the answer

is still a resounding NO!

(@)

ul

Sewage
Treatment:

Whether a cruise line has
installed and published
data on the most advanced
sewage treatment systems
available instead of
dumping minimally treated
sewage directly into
the water.

Cruise Line

Air Pollution
Reduction:

Whether a cruise line
has retrofitted its ships
to “plug in” to available

shoreside electrical grids
instead of running polluting
engines when docked. Or
uses the lowest sulfur fuel
worldwide or both.

Sewage A

treatment

Meplooodtepeg MANpodopieg oto site https:

Y /77 B ]

We evaluated 18 major cruise lines on 4 environmental factors:

&,

Water Quality
Compliance:

To what degree cruise
ships violated 2010-2021
water pollution standards

designed to better protect
the Alaskan coast. Ships
were also failed for scrubber
use since they generate
toxic water poliution.

ir pollution
reduction

Water quality
compliance

L — ¢ Sty M AT

©)

~

Transparency:

Did the cruise lines
respond to our requests
for information with
specifics regarding their
environmental practices.
Companies that responded
received As, those that
didn’t failed.

2022

Final Grade

Transparency

ortCard 2022 final-July-25.pdf



https://foe.org/wp-content/uploads/2022/07/CruiseShipReportCard_2022_final-July-25.pdf

4C framework

Conservation: Thriving ecosystems and biodiversity are integral to the survival of

people and our planet. Conservation is safeguarding this biodiversity to support global
needs

Community: People matter; it is the right of every person to have their basic needs
met, and enhancing the well-being of communities is a fundamental obligation of all.

Culture: Celebrating cultural diversity and commonality nurtures understanding and
fosters connections. Respecting cultural difference is crucial to our future.

Commerce: Trading has been central to the development of civilizations over

thousands of years and is likely to remain so, and so sustainability must be central to
business.

Meploocotepeg mMAnpodopieg oto site https://www.thelongrun.org/



https://www.thelongrun.org/

RAJLLANVITDT I t |
EXPLORER" Impacts nature & people

Your contribution to the local economy Our investment in 4C projects explained

&R 42% 12%

.- Coming Together &8& Employment of
welfare) with Saruni 300 women for
@ increased wildlife fo\ Basecamp beading
protection by =7 and bee keeping
130,000 acres. project. Provided
= full time
employment for 5
local interns so
Food & other
supplies 3 1 0/ 0 far.
11 guides trained in
— - =] quiding school (out
mission,
merketing % < O of 350 total).&.
refresher training for
[ all guides by Eco
70% - Local 29% - National Training South
Africa.
4C IMPACT STATEMENT

This impact ‘bill’ shows how a guest stay at a Long Run member contributes to
the local economy and to local Conservation, Community, and Culture projects.

By staying with us you help

Support conservation of
389,441 acres, incl. key
wildlife corridor for the near
extinct wild dog, 300 different
bird species & reptiles and 62
indigenous trees species,

Reach 4,594 community

members via projects incl.
access to drinking water for
1100 families & 90% of team is
from the local community (30%
women).

Invest 270,00 USD in
Enjoolata Information Centre
supporting cultural expression,
education, and exchange.

Invest 229,851 USD in
Naboisho Conservancy (55,000
acres), Pardamat Conservancy
Area (66,000 acres), community
projects and new guiding school.



Sustainable Tourism in New
Zealand.wmv (8:14)



https://www.youtube.com/watch?v=Icl9akLqkuk
https://www.youtube.com/watch?v=Icl9akLqkuk

Awkaouyot


https://www.mastproject.eu/courses

Eukaipieg eknaidsuong otov
TOUPLOTIKO KAGdo

https://digitaltraining04.insete.gr/



https://digitaltraining04.insete.gr/
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XpAoLueg LotooeAibeg
https://sustainability-leaders.com/tourism-sustainable-development-goals/
https://sustainabletourism.net/companiesandorganizations/
https://www.connectingbusiness.org/resources/publications
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