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The Multiplier Effect

Travel & Tourism Travel & Tourism

Industry: Economy:
the direct effect of Accommodation the flow-through
travel demand Catering, effect of travel
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Entertainment, demand

Recreation, Transportation, across the
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& Other Travel-related Services Y

Printing/Publishing, Utilities, Financial

Services, Sanitation Services, Furnishings &

Equipment Suppliers, Security Services, Rental Car
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a Handbook for Community Tourism Champions






pounOsia Snpoaciov ayaBou

Me tnv npoopopd

.

OUETATPENTN TO
(pOPOAOYIKO BApog
g OVOKOTOVEEL TNV
B emBupia
e]
N4
3
¥
<2 w
o8t 1
85 |
0

0 0

A

oootnTta dnpoaiov ayaBov




Ty

Eroxwakn {itnon

v

EMOKENTEC

AVEnon ec6dwv, Slapoponoinon
TIHwWV ava tepiodo. Av n
EUMELPIO TAPOPEVEL {BLar OL TLUEG
TPETEL VO 0AAGOVV ;




Kootoc kot £éooda

JUVEnELEG TOVU 0TAOEPOV KOGTOUG

A

2
BEP, L —
Fl
v, v,
ETMOKENTEQ

YynAdtepou entnedov otaBepd KOOTOG, OmALTEL
HEYOAUTEPO APLONO EMOKENTWV YLot BeATiwon
000wV

To {ATnpa NG o&iag ToL EVOWHOTWVETAL OTO
TPOIOV




H évvoia tng agupopiag

Snpa/onooyoAnon
4
w
4
(@]

’,,A

i

O ELOO

i

CIRTZINNO 2

Tomik

TouploTikod nep oV

Destination: A circular

tourism economy
MetdpBoaon oto C, ST SRR R T
sustainable escape of the
limits of growth

Texvoloyia
Xpron mopwv Kal
onoPARTWY
Awoyeiplon powv

CRT



AvadiavepnTikn enidpacn popoloyiag Toup. npoiovtog

T

v

/0 /.
/ﬁOGOTnTc( Q, Q,

EmBdapuvon /
ToupioTa ‘

EmiBapuvon erevéutn



Economics of consumer protection
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Return on capital

Impact of financial incentives
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