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Aving
®uong
(Intangibility):

Adywprotn oo
mpopunduTh Kol
KOTOVOAWTH
(Inseparability):

Etzpoyévaia
(Heterogeneity):
DBapTéTNTA/ EQHEPO
(Perishability)

(oBpavic  mopory Wy
IKOVOTNTA, KOOTOC
amoBepoTonoinang) :

I5wkTnoioyKaeroxn
(Ownership):

Azwpmo;\nrrtmoc TEPLOPIOPOC.
EVTOTMLOPEVN puealelefiiloTuled
r:eplopl(a TIQ mow&rnxsc
EVEPYEIEC TOU marketing mix.

« TEPLOPITHPOL OTLC EVPETITEXVIEC.
» Auokohia otov kaBoplopd Turg

KOl TOLOTIKWY TPOSLOY Pap UiV £K
TLWV TPOTEPLIV.

«  AmuTEL TNV mOopovdia Tou

rpopnB8suTh.

«  Apson mwinon. i

«  MEploplopsvn KALpL oK
SITOUPYLLIV.

«  To otaBspdtuna sfopTwvIal amd
TO AOIOV KoL 70U TO TPOC (PEPEL.

« Augkohia otnv smifepfaiwon Tng
TOLOTNTAG.

«  Aduvopic aroBspaTonoinong.
»  NpofAfpota ps TG SLOKUPAVOELG
e enTnanc.

O koTovoAwThG £xel mpoofoon chid
8sv Buvatal va Slag@ohiosl TNV
xa'toi(n NG SpagTnpOTNTAC | TNG
EUKOALOG.

EnKEVTpWan 0Ta oa)

Auinon g IKOTNTAC  (PUOLKT]
£KTpOCWTNON, nEpIf dhhov
TPOT (POPAC).

Xprian brand names.

npoownmmno&tqcumnpsomc
®povtisa yia BeATiLion TS prnG.

Epyagic - mpOOCQOPE 0f EUPUTEPEQ
OpGSEC aTOPWY.

Teoxutepn Slekmepaiwan .

EKToiBeu0n  mEpLOsOTEPLIY  LKOVWY
TapaXWwv.

MPOCEKTIKY  Emhoyr Kol EKnaideuon
TPOCWMKOU .

Alqopdhion kol emifAspn  vynAwy
standards.

1po Loy papEG U PETIOC.

ZUOTNUOTIKOG KOl GUTOUCTOROUHEVOG
TOIOTIKOG EAZYXOG.

Eppacn oTLg Ewuqoﬂc.

Emmuyrg ouvEeopog peTadd mpoopopag Kal

{qtnong (mx peiwon TG o TEPLOBOUG
Kapyne.

quaatlxan oTa  TAEOVEKTHApOTO  TNG

OKTNOIOG (mY EUXEPEOTEPO ouu‘tnm}
AN PLIPAG).

AAAzg, npocOeTeg TAZVPEG
TOU TOUPLOTIKOU npo’iév-roq
wg unnpecia

+ Bpayvtepn £kBeon otnv
TaPASOOT) TNG UTTNPEDLOG,
MIKPAG SLAPKELAG

+ [lEPLOCOTEPO MPOOWTIKN

« AV&non tou self service

+ MeyoAvtepn onpoacia oto
managing evidence (VALKEQG
evdei&elg ambiance)

+ HouvumnpwpoatikotTa
HETAE) TWV UTNPECLWV Kol
TOMEWV IOV
ouvepyalovTat yla TV
TEALKN EPmELpi

» H evkoAn anopipnon Twv
UTNPETLWV



, B ToupLoTIKO TPOIOV KAt
H rowotnta oxeti{ston

pPLOKO
(perceived risk)
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ptan Em.800qc (performance)
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TPOOPEPEL TNV

€MOUUNTH OPEAEL

Pye Wuxoloyiko eav
OVTAVOKAGTOL OTO TPOIOV

n entBupovuevn tpoBoAn

TOU UTOKELEVOL

Endpkeia

Epra®ntikn otdon,
ECOTOUIKEVHEVN

npoaoxn




‘Eva TIAQio10 yio TNV BIWUOTIKY OIKOVOia (experience economy)

YTIOOTNPIKTIKEG
UTINPEGIEC

image
scape

Avixvelolua
XOPAKTNPIOTIKA

EmtauEnpévn eikova

o TOLOTNTA EPNELPLOG TOV OOKOILEL O EMUOKETTNG
+  HnpdBeor) Tou va SLOSWOEL TO OXETIKO EUTELPIKO POPTIO
o EVIOXUTIKO TAQ{OL0 EMLOKEYLUOTNTOG

) MmBoavd imagescapes 5
EMTTPOPI] TNV TASIAT] NALKIE, [tUBOC Kt pavTaoia,
70 Kopll, TOAEUOG KOl AVTITIAPAEETT), PUTIKOG KOTUOG... .




The Market-Imagescape Mix

Image
cape

Current

New

Q

Q,

'Me too! 'Grand inspiration
attraction attraction
Q, Qy
New version' ‘Wonder
attraction attraction

Stephen Wanhill 2000

UTOPKTO UTTOSEKTIKO
pipnong, evkoAia

Q )
SLoThpLoN TEPLEXOUEVOL
[Ipocappoyr TNV ayopd

Q
N GLVAVTNON E TG
OMALTACELG TNG AYOPAIG

Qy

VEO TEPLEXOUEVO

O€ VEEC OLVOINKEC
LOXUPEG OLKOVOULKEG
eNIOPACELG
EUTEPLEXEL PlOKO



Kevo katavaAwtr (Customer gap)
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'::s o n d1popd avaeoa oTrv MPoodokix Tou KATavaAwTr Kat oTnw avTiAnyn (kevd
Aswc MpoTwKE Epmelpieg tou g E TIOLGTNTAG LTNPEOLLIY, avTAnyn [KaTayuwpnon oty epmetpia] EvavTt MPoodoKLY),
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We are studying a real object, the language faculty of the brain, which has
assumed the form of a full I-language and is integrated into performance
systems that play a role in articulation, interpretation, expression of beliefs
and desires, referring, telling stories and so on. For such reasons, the topic
is the study of human language.

—Noam Chomsky, New Horizons in the Study of Language and Mind,
CUP. 2005, p. 27

Three-dimensional worlds built through the use of computers and
experienced with head-mounted displays allow for the sensations
associated with touching and feeling objects to be replicated through
sensors, gloves and acoustic and magnetic input devices. Yet, and this is
the extraordinary thing, even with all the mediators and technologies that
are used, imagescapes remain places that encourage direct, unmediated
experiences. [ would like to suggest that the reason these processes remain
so powerful is because the nodes of interaction are varied enough that
different people with different needs and perspectives will nevertheless
find some place for themselves inside the heavily constructed spaces. This
is largely because imagescapes have enough fluidity that meaning is never
just a function of what is in images, what has been intended, or what has
been constructed for the purposes of display. The combination of reverie,
empathy, and the need to give meanings to sight encourages the process of
visualization.

—Ron Burnett, How Images Think, MIT PRESS, Cambridge MA, 2005,
p4l

To ETUOEKTIKA TOTTIO
(eUTTIACOTN CLVOPUOYH OTNV ATOMIKN EUTIVELCT)

“OI TPICSIACTATOl KOGUOI TIOU £X0UV XTIOTE PE TNV XPron Twv
UTTOAOYICTWV Kal BICOVOVTal HECW TWV EYKEQPOAIKWV,
TIVEUHATIKWV JIEPYACIOV EVEPYOU OTIEIKOVICNC ETITPETIOVV OTIC
QIOBACEIC TTOL CUVSEOVTAL HIE TNV A Kl TNV avTiAnyn va
yiVouv avTIKEiJeVA aTopiuNoNg HECW aAIGONTHPWVY, YavTIV,
OKOUGTIKGQV KOl HOYVNTIKWY CUCKELWY TIPOCANYNG TIOPOAA aUTA
Kal auTd €ival TO EKTIANKTIKO, O€ TIEICHA OAWVY QUTWV TwV
OUGCKEUWV KOl TEXVIKWV HEGOAAPBNONG, TO imagescapes
TIOPOPEVOLVY TOTTOI TIOL VOAPPUVOLVY TNV OSIOUECOAGRNTN
EPTIEIPIO. Oa ABEAA VO TIPOTEIVW OXETIKA HE TNV dlTioAoyia OTl
OuTH N dI0dIKOGia TIOPAUEVEL TOCO IOXLPT ETIEISH Ol KOUBOI TG
3103 PACTIKOTNTAC TIOIKIAOUV OPKETA WOTE SI0POPETIKOL
AvOPWTIOL PE JIOPOPETIKEC AVAYKEG KOl ETUSIWEEIC Ba Bpouv
OTIWOONTIOTE KATIOIO PEPOC YI AUTOUC YECO O€ €va Bapl
S0oMNUEVO XwpPOo. AUTO, KOBWC Ta imagescapes TIapoucidlouy
OPKETH PELOTOTNTO OTIOU TO VONUA JEV €ival TIOTE ATIAWG MIO
OLVAPTNON TOU Ti UTTAPXEL OTIC EIKOVEC, TOU Ti €ival OTIq
TIPOBECEIC 1] TOL Ti OKPIBWC EXEl KATOOKEVAOTEI € OKOTIO TNV
TIapouaciaan, TTPoBoAr. O cuVSLOCUOC TNE OVEIPOTIOANCNC, TNG
EUTIOBNTIKOTNTOC Kal N avAykn va 800ei vonua oTo BAETTIIKO,
€vBappLvel T dladIKacia TNE oTtTIKoToinong.”

Bernett Ron, how images think MITpress, 2005, p.41



* Tourism and regional development [on the field of growth theory]: avTOywVIGTIKOTNTA TPOOPLGUOV, XWPLKEG SLAPOPLKOTITEG
[the spatial Variations]. One of the most popular is the Nordic model [apply the Nordic model for assessing regional economic impact of tourism,
affecting incomes and increased employment over various spatial scales:

=> The Nordic countries
[the experience economy (its departure from another strong Nordic discipline, service theory and service research, which emphasises experience as
a creative value factor for customers)].

v TouplOTIKN EURELPIN WG PUXOAOYLKO (PALVOLIEVO OTIOV OL TPOTOOKIEG, TO ATOULKO Blwpa Kot N oavTiAnwn kaBwg Kot oL avapvnon
OPYOVWVOULV TN BACLOPEVN OTNV EUTELPIO KATAVOAWAT.

v AMNAOOX£EDN PETOEY CULMETEXOVTOG KL YEYOVOTOG OF TPOYHATIKO XPOVOo, 0pydvwaon TWV KIVATPWVY GUPHUETOXNG YL TN GUYKPOTNON
TOU TAQLGIOV CUPTAPAYWYNG.

v O host katéxet éva 0eT omd yvwaon, Se&LOTNTEG KA EPYCAEia TTOU T LETOYKELPIETOU VO SLEUKOAVVEL TOV TOUPIOTO 0T CUVSIOPOPPWON TNG
gunelplog Tov.

v H &nuovpyia tng a&lag eivat pio atnv npdn dSnuiovpyia Tou TeA&TN-0UVSLOPOPPWTH OE Pt GUVONKN aAAnAooxeong [value co-creation is a
function of interaction].

v ‘Etot kat cAAwwg n adia givat oXeTIKN Kot GUYKPLTIKN [...personal needs, expectations, and resources as well as on the situation and context Co-
production focuses on how firms benefit from consumers passively buying/using products and services].

> the tourism area life cycle (TALC).
© TIEPLYPAPIKO OXNUATIKO HOVTEAO
© mepypa@n TnG Sladpoung Kat Twv oTadiwv oavartTugng ToL TpoopLaRoV TO XPOVo

~ Nertoupyel WG TPOTUNO KA oYM OTASIWY avOSou, WPHOTNTAG KA ATOKALUAKWONG
[Studies using the TALC and the Nordic models are mostly concerned with specific local level tourism issues]

Claudio Calero, Lindsay W Turner



TouploTiki) Tpocop
(TPOTOVTWVY KL UTNPECULV)

Kowwvikootkovopkr Sopn

(OPASEC CLUPEPOVTWY VPLOTOUEVWV
KO TPOKOAOUEVWVY, Spaatnplonoinan
Ton. Kowwv. MAaiolo opydvwang Kot

Sloiknone)

®DUOoN EYKATACTACEWV
Ko teptBaAiov

ZuvSuaouog
avOpwnoyevoug Kot
puotkoV repiaAAovtog
wW¢ oToLXElO SlapopLopoY,
TI)\;Z\OVEKTr'] HOTOG EIKOVOG
KT

(SLapoég Toup.
Aoamavng [eloaywyeg],
OAOKANpwon
KUKAWMOTOG OLKV.
XWwpov)

I8tokTnoia ko enevduoelg

MIpoéAguor) eneVEUTIKWY
KEPaAaiwv, opoLpr) Toug

Elcaywyn texvoyvwaoiog

Enevduoslg,
TOAAATAQCIXOTIG

Touprotikn {fTnon
(TPOTOVTWV KOl UTNPECLWV)

TOnog TouploTwv
(YKPOUT, HEHOV.
TIEPUMETELOG KTA)

Tonog npoéAguong (pomi
gtq{ KOTavOAWOT,

WpOpwon drtnong,
XPOVOC Tapapovng,
OKOmOG €MOK.)

Aprotonoinon (50N EVEPYELWVY WG OO TEAETUA
OXESLOTPOU KAl AMOTEAETUOTIKIAG AELTOVPYIOG ayopdq)

Aoveg

*  OWKOVOUIKOG (ONUOTLEG Kalt 16. AamAVEG |E OXTOTEAETUA
OLKOVO)

KowwvikomoATikdg (Bpoayunp Kot LokpoTp endPATELS)
o TepIBEANOV (WG TAPBEYWV OPYAVIKOG)

Biwowétnta

» Koo cuvduaopog toug



