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Our history

Establishment of GR.

SARANTIS S.A.

Company’s listing  Poland-2000)

in the Athens Stock Acquisitions of

Exchange consumer product
companies in Greece

Acquisitions of consumer
product companies in
Greece

Romania-1996, Serbia-1997,

in Athens

production facilities,
warehouse and DC

Establishment of a
subsidiary in Czech
Republic (2002)

¢ Acquisition of the Hungarian
household products company
TRADE 90 (2008)

PRAIRIE in Greece (2012)

New exclusive distribution agreement with LA

Establishment of a subsidiary in BOSNIA —
“"HERZEGOVINA (2012)
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Our Current History.

.7

2014

Acquisition of

NOXZEMA in Greece
from Procter &
Gamble

Acquisition of the Czech
cosmetic trademarks
company ASTRID T.M.

Establishment of a

subsidiary in Portugal

@
2015

Acquisition of
AVAin Greece
from P&G

Acquisition of
POLIPAKin Poland

2018 2019
Acquisition of . * Agreementwith
INDULONA in Czech Coty for the
Republic and Slovakia distribution of
Coty Luxury

Acquisition of
ERGOPACK in

Ukraine

Agreement with Coty for
the distribution of Wella
retail hair brands in the
Greek mass market

the Greek selective
*.market "

Establishment of a
subsidiary in Slovakia

@
2020

* . Finalization of the )
acquisition of LUKSJA
personal care brand in
Poland.

Cosmetics brands in

*  Contract for the
construction of
Polipak’s new
headquarters and
production plant
signed.

2021
Agreement with
Unilever Asia for
the distribution

of FISSAN in
Greece.

@
2022

Agreement for'the '
acquisition of STELLA
PACK company in
Poland (pending
approval)

¢ Sale of Gr. Sarantis S.A.
participation in the
Joint Venture with THE
ESTEE LAUDER
COMPANIES

¢ Permanent withdrawal
from the Russian
market

. (Hoztorg LLC).
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- Sarantis Group at a glance

»
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@ A regional multinational consumer products company

g

Top supplier in the FMCC

Strong International Subsidiariesin 12 60 vears 100+ brands of high Own brand portfolio {PPITESE
Presence e eiorting to y I d . % o Strong distribution netwo
: R T e Tl < o S 47
Representing 67A) of 50+ ountries ) :
and Beauty & .
90 A) based o

total turnover

Healthy financial position.

Long term strategic
partnerships R zrotpor 3.200 8 Production facilities In 10yrs: vy Qo growth & 2 N e Sy i e
L]
x 25+ i : coble operating under the growth BE &
s interatiops’ Y strictest quality & safety FY’23 Sales at 482 mil gro@t
criteria .

consumer companies
FY ‘23 Net Income at 43,6 mil.
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Geographical presence
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Strong distribution network

Customer satisfaction is important in maintaining a strong distribution network and our aim is to build strong partnerships that create value for both our
business and our customers’ businesses.

CZECH NORTH
POINTS OF SALES GREECE POLAND ROMANIA  SERBIA REPUBLIC BULGARIA HUNGARY MACEDONIA SLOVAKIA BOSNIA PORTUGAL UKRAINE TOTAL

8,378 22,028 11,821 5,162 6,239 1,478 9,095 1,010 4,614 860 2,230 32,293 105,208
Total Mass Market
OTC through

2,144 - 3,478 653 - - - 45 - - - - 6,320
PHARMACY SHOPS ! ! !

237 - 179 - - 149 35 - - - - - 600

SELECTIVE
TOTAL 10,759 22,028 15,478 5,815 6,239 1,627 9,130 1,055 4,614 860 2,230 32,293 @

We aim to be the preferred supplier for all our customers by focusing on :

v" Building strong customer relationships.

v/ Quality and innovation behind our propositions.

v Offering a well diversified product portfolio addressing consumers’ needs.

v' Excellence in marketing, merchandising, in-store presentation and experiences.
v" Excellence in execution.

SARANTIS
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8 countries — 2,950 POS

| A.S. Watson Group
| R®SSMANN
3 countries — 1,969 POS

| METRO Group

7 countries — 109 POS
| TESCO '

arrefour (

Q

/
/

2 countries— 1,297 POS

JRuchan ’

4 countries — 363 POS

N TR
-1 5 ¥ 35 s,
A1 ‘;(.§“

D s
41854 ’ ~
H '::‘:fu:a g
F N W N

1 country — 287 POS

g i 7 JERONIMO MARTJ‘N'

2 countries — 3,906 POS

TOP SUPPLIER OF K

1 country — 13(

/g'

1 country — 459 POS ' C.

‘fondos g;:ggte?

1 country - 74 POS
[ market/7

| mETRO

1 country-1

ootog

1 country-4

1 country — 267 POS e

EEAQMAI' ¥ ) .
1 country — 688 POS e - ' > : dm '

1 country — 310

8 countries — 1096

\
1 country — 323 POS

giabka'

2 countries — 8,040 POS

3 countries — 430 POS

$2000 |

1 country - 4,063 POS

o

1 country — 830 POS

6 countries — ,2
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Supply manufacturing evolution

<

S

Establishment of 1st Acquisition of 2nd Acquisition of Acquisition of 4 Factories

Establishment of ) . Full rebuild of
Greek Factory Polish Factory in  Polish Factory at Ukrainian Poznan Factory in of Stella Pack
: Pruszkow Poland Poznan Factory in 2x In-house recyclin
Cosmetics el PR Carbage Bags Kaniv Poland yeling
Food packaging g g Garbage bags

Food packaging
Food packaging

8 factories under our Geography

Two of them from recent acquisition are dedicated to recycling inhouse capabilities
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Beauty & Personal Care | _ente™n Greece

-~
-

pe = 1
Enhanced Innovation | In-house Strategic alliance
capabilities formulation & pilot . with top cosmetic
production - ingredients suppliers

/ SARANTIS
Great brands for everyday
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State of the art
Garbage Bags
Innovation Centre

In-house granule mix Recycled material

innovation & pilot production manufacturing process
optimization

9

Thickness consistency

UNIWERSYTET
ZIELONOGORSKI

SRLRTY e



Pa@kzgrgjﬂﬂg Innovation & Optimization Center
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— Centralized Packaging
~ Centre of Excellence
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Box compression Climatic chambers



Y T QUALITY

O Certified Operations across Production and Distribution sites

. . SAR GR POLIPAK ERGOPACK

O Continuous Internal Audit plan - m -
0 Harmonized Site & Country specific QA metrics g BRC g b ISO 9001

[ Actionable Consumer Satisfaction measurement - 150 22716 | BRC IS0 45001

e
: 3 FSSC
O Risks Prevention though SOPs and Management 22000 | SO 9001 (0 14001
Q Fully equipped GLP standard QC labs on every site| 5o 13485 |l 1s0 9001

O Raw, pack, semi-finished and finished goods conformity -

O On-site in process production control

ISO 14001

O Sustainability to GRI standards
O Vendors Approval & Management process

O Organizational Quality Culture Improvement & Training




Strong brand p

100+ bram(of high

. /a ANTIS
guality and recognition j
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Home Care
¥
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Health Care ‘\
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Pharmacies
“' -g- ]. v
%Vgg BALENCIAGA Corrtior

5ok ) Ia mlre %M ESCADA paco rabanne AV
) DRVRAN]JES BOSS

PARFUMS WITZERLAND

Luxury Cosmetics
PHILIPP PLEIN

JeanRaih CAROLINA HERRERA roberfo cavalli GROWN ALCHEMIST PUIPA HHI_N/;:I_IQUE BORD
- : : e IQU TIFFANY& CO.
MARC JACOBS Gcuccl i&l‘ﬁﬁﬁﬁ RIMMED%
MARC JACOBS [AMASTER

Perfumery ShOPS NINA RICCI Cthé H f)i}j@r BOTTEGA VENETA DAVIDOFF
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Product Categories

e Shower gels, Bath foams & liquid soaps

e Hair Care (Shampoos, conditioners, masks, oils, creams)

e Skin care (Creams, Lotions, Cleansing lotions, Qils)

e Sun care products (Milks, milk sprays, oils, creams)

* Deodorants (Roll on)

* Perfumery Products (Eau de Toilette, After Shave Lotions, Body

Fragrances/Mists)

§
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Own Brand Portfolio — Personal Care
Skin care, Sun care, Hair & Body Wash
f}v.'bioti‘a,nvr‘ﬂ A—
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Own Brand Portfolio — Personal Care
Male & Female Fragrances, DEOs, Shaving

> ¥
AETMATOAOMNKS. e

CACMENG 3
LUMINOUS
BMERALD

r

ml & XL SIZE o o
S

Yinvisible g

300ml > XL SIZE 300m! © XL SIZE
El
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Own Brand Portfolio — Household Products
Food Packaging, Garbage bags, Cleaning Tools

Flummomrm
A & PN D)
o ot

b Uzsonuas asak
kotherd fllg)
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SARANTIS

Market Insights
Technology Insights

Competitor Intelligence

NPD PROCESS

Claims
Ingredients/ Pack

)

Costing

HYDRATION

ANTI-AGEING

SENSORIALS ANTIPERSPIRANT

PROTECTION- SPF MICROBIOME BALANCE

TANNING

ENVIRONMENT

Prototypes
Pilot production
Full production



vz NPD/EPD PROCESS- CONSUMER NEEDS

CONSUMER BENEFITS

~

-~

Price, less effort, works better, longer
lasting, hydrates, stops sweat, reduces
wrinkles, etc.

Functional

Feel free, stay in control, maintain
confidence,
be vourself, feel liked, etc.

Emotional

Social
Sense of belonging, socially correct, etc.




SMS\T.S NPD/EPD PROCESS- Innovation Funnel

4 )

Marketing w
Insight - S
nsi S <
Q_O w = © Z
OO @) @) S P § - ¥ Mk E Post
_— - B arket |3 arket P Launch
@) OOO ﬁ Feasibility E Capability @] Ready |a|Deploymentjs Evaluation
o Phase || Phase w| Phase |q| Phase i Phase
H K ; ;
=

TRL3-7 TRL7+

[ What should we do? ] [ Can we do it? ] [ Leggsr;}gll(g it ][ Let’s do it! ][ gﬁgz;gsa?
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‘TELj | What is process

To derive a saleable product requires 3 elements

" Someth ng to | -

 eomething to make it from Some
omething t0 1 | THE RECIPE | assemply

put it in instructions
THE PACK ‘

- ; THE PROCESS
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Why is process important?

The Assembly instructions dictate the structure, appearance, physical

properties & in-use attributes of the product: consider processing an egg

Wholeor | Broken Broken Whole Whole Broken Broken Whole
Broken
Te(’g)p 200 100 100 100 100 200 37
Mixing - high - - - high -
Time 5 5 3 10 3 30,0
(minutes) - )
= = o » =
Product \@) -, ‘ (‘ A Jf .
Fried ‘ Scrambled \ Boilr‘ Hard boiled Poached Omelette e

The taste and feel of your breakfast depends on processing




PN

« To develop assembly instructions (the
process specification)

 To translate lab-scale to production
scale, maintaining microstructure,
appearance and the same consumer
performance

« We need an intermediate scale (pilot
scale), optimising efficiency and
minimising cost.

«  We consider equipment design, process
safety and hygiene and cleaning

D What is the function of the Process Group

-300kg

Maintain
microstruct

&

performa

2000

-10000ksl

-

Hoimis)

T T
T &8 9 10




@ Process Specifications
v

Process Specifications: A process flow diagram
the Process Flow Diagram (PFD)

* [SSK DUAL PHASE SPRAY EU Snow Queen LOT - no emotives, w. oil premix |

. | —— - S Mixers
It defines in full detail all the T — o o e0s e s Name & type
process parameters required to g S B = —— — to use
deliver the product in — = — e T
fication | —— | T Ingredients
specification... = — res ] b | What, how much,
::mams: |D'nud|n|ED'l'll 0.100 {0.050%) |kg Pro-Mbonr Sidegot {oil promee VA0T) When tO add
.. itaccounts for the individual e b [ | e — - bR
equipment capabilities and e ] | Instructions
e - GA11009024 [Carmorie oo 0% T s — [ Time, temperature
SpeCIerS Process conditions. o [ o o oo || (E,. EEEL'T’"““’“’“ZL“,:;ET;?LL |kg|ml:-m-m' o Rate of addition...
Time [10.000 [mmutes - %;“55".;:%'“ T e =4‘—"-
This is essential for ensuring — — — e CICs (Cldel
. P 3.000 [3.500 [4.000 GAP-D0RTY |Gydopulﬂm>mm |2.muc|.mu*n |kg|lh|sh ContrOl pO]ntS:
duct quality and process e
prq .UC g P = - — Key to product
efficiency e ey ey delivery

SARANTIS



NTIS

Q
[1quid formulations in general can be made in two

Batch Mode Continuous Mode
(Sonolation)

The product is gradually constructed The product is constructed by
by sequential addition of materials continuously adding materials to
(to a tank) over an extended time a pipe over a short time period

period:




Q .
Dest“aﬁmand choice of process

Batch Continuous
(Sonolation)
Definition Sequential addition of materials | Manufacture in a pipe: continuo
to gradually build compile the addition and mixing of materials

product

Complexity Lower Higher
(& higher cost for control
systems)

Process History Lower Higher

Control

(more statistical variation)

(less statistical variation)

Throughput Lower Higher
(2-5 T/hr) (20-30 T/hr)
Feasibility Higher Lower

(many plants & 3Ps)

(no plants & no 3Ps)

Suitability

Lower volume with short
campaigns (MOQ 2-10T)

Higher volume variants wit
larger campaigns (MOQ 20




SARANTIS

200L pllot plant (batch)

T AN | . » Main mixer in which the product
| &Rl B | o — constructed
* Main mixer pump to recirculate
material

* High shear in-line mill (Silverson)
fine dispersion of materials
Recirculation loop from mixer to
Silverson & return
* Premixer for dissolving & slurryi
materials

* Premixer pump for injection to
recirculation loop
_ premix [  Digitally enabled control panel
Silverson: - kel process control and monitorin
Mixer /’/ T ' « Local exhaust ventilation for r

of dust

Premixer

ok
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1 T/hr Pilot semi-continuous plant (Sonolation)

« Premixers for dissolving & slurrying
materials

« High pressure pumps supplying premix
to the Sonolator - capable of 20 Bar
delivery
4 in standard design)

« Sonolator mixer and manifold to bring
streams together ahead of the Sonola

* Product outlet

 Digitally enabled control panel for
process control and monitoring

* Local exhaust ventilation for remov
dust




Do multiple operations at the
same scale: numerical scale-up
- higher cost but no change in
product properties

Do a single operation at

larger scale: geometric scale up

- lower cost but care has to be
taken to reproduce product
properties

We do geometric scale-up: this means we aim for our pilot plant to be a smaller version of the fag
a proportional increase in the size of all dimensions:

It is not straightforward because: Some parameters don't scale proportionally eg volume &
alread

Some parameters don't scale at all eg diffusion rates, atomic forces 32
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Geometric considerations

Imagine a mixer is a cube:

The volume to surface area ratio changes as we scale up....

Side Volume/ Surface Area V/SA
length/cm cm?3 /cm? ratio
1 1 6 0.17

2 8 24 0.33

10 1000 600 1.7

... because surface area scales with the square of the dimension

but volume scales with the cube of the dimension

What is the consequence of this?

- rL C('('\

A0 cm
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Heat transfer processes

 Processes often need to be heated or
cooled: this can only happen at surfaces.

« Since larger mixers have proportionally
less surface area: heat transfer will take
longer ie heating or cooling to temperature

« This additional time requires additional
mixing which may be undesirable (product
guality or side reactions may be impacted)

* Increased cooling for liquids can be
achieved with a plate heat exchanger.
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_______________________________________________________________________________________________________________________________

: PICKING WEIGHING pre-DISPENSED
: of raw materials -» of raw materials ‘ raw materials

Raw materials
in tanks

Cosmetics Production |
Overview '

SAREKNTIS

Great brands for everyday

e

BULK PRODUCTION

Mixing of ial :

ixing of raw materials ﬁ BULK STORAGE
In 1TTN or 6TN tanks

\ Discharge

_____________________________________________________________________________________________________

SARANTIS



Next steps

=

BULK making

Packaging




Manufacturing Equipment - Perfumery Products

35 fixed vessels for perfume manufacturing

» Total Manufacturing Capacity: 1.700tn/yr

* Vessels Capacity: 400 L to 5000 L

« 50 portable 1m3 vessels for feeding bulk product to
filling machines

» 2 Filtering skids (pump/heat exchanger/filter housing)

Equipment characteristics
 Stainless steel 316L
* Domed closed type

¢ Manhole

+ Dispersing mixing (marine type impellers-low viscosity)
» Top input/ Bottom output
* GMP/Hygiene connections



Manufacturing Equipment - Bulk Lig.Soaps/Emulsions/Qils

Equipment characteristics
Stainless steel 316L
*Double wall jacketed
*Hydraulic operated domed lid or domed closed type
*Manhole
*Automatic Temperature control (heating/cooling)
*Load cells weighing system
*Pressure and vacuum capable
*Dispersing mixing (anchor/marine type impellers)
*Homogenizer (high speed)
*Wall scrapper
*Bottom/Top input/output
*GMP/Hygiene connections

13 mixing vessels (main & auxiliaries)

Total Manufacturing Capacity: 18.000tn/yr
Vessels Capacity: 100L to 6.000L
9 storage tanks for semi-fininshed of 6.000L




Perfumery Bulk Making

AIATPAMMA POHE ITAPATQIHE AAKOOAOTXQN

. Aoxel : AKOOAOUX A ) )
FONTQN [IAEON TOT 60%) OXEL0 avAMLENG AAKOOAOUXWYV MpoTiHwpEVOG TUTTOG avadeuong e

afovikn pon yla dladlkacieg avapigne-
OldAuong kat dnuloupyia TupBwooug pong

ATOANOAH Front view AXIAL FLOW
APOMA
NEPO
«———| UV STABILIZERS o o
y {__"°F T {
AOXEIO ANAMIZHE K
(ANAAETEH IE RT) szl |
g A7 N\l TR
o o // “-\
EAETXOE MOIOTIKQN MIPOATATPASON \ / \
: i
OPIMANEH MITMATOE \ /
(amo B Zwelinuépes avaldywes wwdicod) \\ / }
: NEYTINSY
SIATPANIH vné WYEH —;/ L/—
————— XPOETIKED
A 4 7
EAETXOE TTOIOTIKQN TIPOATATPA®ON

'

| ATIOBOHKEYIH LE ANOZEIAOTA AOXEIA |

MPOZOXH!!! Kuplog kat BondNTIkOG EOTMAIGUAG
mpodiaypagwyv ATEX. H atbavoAn givat mtntikn Kat
TPEMEL va AapBavovtatl PETpa mepLoplopoU
Ola@UYAG TNG yld TV amoguyn dnploupyiag
EKPNKTIKAG ATHOCYALPAG

4\ DANGER

\\ Explosive
\ atmosphere

h 4

| IYIKETAIIA |
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Perfumery Bulk Making

* To otadlo TN¢ wpipaveng tou apwUATIKOU TPoioVToC €ival arapaitnto yla 1o «OECLU0» TOU APWUATOC -
aAKOOANG Kait vepouU , Tt mudavn dnuloupyia i{nUATWYV Kol YEVIKOTEPX TNV eEXOPAALON TNG OTAVEPOTNTAC
TOU TEALKOU mpoiovto¢ o€ Badocg xpOvou ooppNTIKA KOl EUPAVIOLAKA UETA TN YUén Kot To PLATpaploua

* H @iAtpavon unto Yoén sival anapaitntn yia va dtaoc@alioel tnv aueon aAda kot pakpoxpovia Stauysia
ToU teAlkoU nipoiovtog. H Yuén os Oepuokpaaoisec -7°C ewc -4 °C Bonda otnv kadilnon aditaAvtwv vAtkwv
OTTwC TTY PNTIVEC KoL KEPLAL.

* H @iAtpavon npayuatoroleital UE xpron @iATpwv Badoug KaUwWe EMITUYXAVETAL KHKAUTEPO AITOTEAECUO
arto TNV xpnon anAwv @iAtpwy entpaveioc.

| Depth filtration ‘ Depth filtration

The depth filter can stop the particles on the surface and in the depth of the filter
medium

Increase of exchange surface

Surface filtration (Example : classic pleated filter) Depth filtration (Example : SUPRACAP Pall)

= Advantages of depth filtration

= Limitations of surface filtration . . ] . « . .
» Direct interception: formation of a layer of particles at the surface of the medium

> Particles retained by direct interception Interception by inertial impact : particles smaller than the pore size stopped

> Small particles still go through the pores because of their inertia

Y

» Passage of the elongated and deformable particles

Y

Interception by attraction: particles retained by adsorption strengths

SARANTIS



Emulsions Bulk Making

r = 1 ' ' '

AJATPAMMA POHE ITAPATQIHE
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AIIOOHKEYIH ZE ITAALTIKEL
TMMAAETOAEEAMENEL

KUpLa xapaktnplotikd evog P&ID mepthappavouv:
*ZWANVWOELG: ATEKOVITEL TIC GUOLKEG SLASPOUEG TWV CWAARVWY, CUUNEPIAAUPBOAVOUEVWY TWV HEYEDWVY KOl TWV UALKWV.

*‘Opyadva pétpnong: Acixvel Toug aLodNTAPEC, TOUG UETPNTEC KOl TOL CUCTAMATA EAEYXOU TIOU XPNOLLOTIOLOUVTAL YLOL TNV TIAPOKOAO
Slaxeiplon ¢ Stadkaaoiac.

*E§omAlopudg Atadikaciag: NeplapBdvel mMAnpodopieg OXETIKA e CUOKEUEG OTIWG avtAieg, BaABideg, avtidpaotripeg Kat Sloxw
*Aoyikn EAéyxou: YrodelkvUel mwg ta Stddopa LEPN TOU cuoTHATOC eival cuvdedepéva kat mwg aAAnAerdpouv petafld Tou
Ta P&ID eivat anapaitnta yla tov oxedlacud, Tn Aettoupyia Kat T cuvtripnon twv cuotnudtwy Stadikaciog, kabwg napéxo
QTELKOVLON TN SOUAG TOU OUGTAKATOG Kol TG AELToupyiag Tou, kadlotwvtag ta moAUTLua yia t Stdyvwaon rpoBAnudtwy
aodaleiag.

F

EYEIKEYAEIA ETOIMOY IPOTONTOE

SARANTIS
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Emulsions Bulk Making

« Tla v mapaywyn YAAQKTWHATWY pecaiou i uwnAou 1§wdoug xpnoipomolouvtal doxeia pe avadeuon TUToU
daykupdag_kat xprion scrappers amé PTFE. Ta scrappers amopakpUvouV To mPoidv amd Td TOIXWHATA Tou S0XEiou
Kal £Tol eMTUYXAvVETAl KaAUTepn avdadeuon/opoloyEveld aAAd Kal amodoTIKn HETagpopd Beppotntac.

« H6éppavon (A n Yugn) yivetal pEcw xpriong SIMAGTOIXOU Lavold 0To KUpiwg HEPOG Tou GoXEioU
XPNOILOTIOLWVTAG TO S1a0£01H0 OEpUAVTIKO I} YUKTIKO UYPO TG eyKatdotaong ( mX atudg Kdl Kpuo VEPO otnv
TMEPIMTWON pag

« «Kapdid» ToU CUCTAHATOG £ival 0 OHOYEVOTIOINTNG, 0 0TMOoiog o€ Hia didtagn potopa-otatopa avaAauBavel va
Omdcel 2 un avapi§ipeg pdaocelg (udatikn/ Aimdpn) o€ HIKpd otayovidla pey£oug 2-5um ta omoia ye tnv Bonbeia
TOU YAAQKTwHATomoINTH 6a ymop£couv oxXnUAatiocouv £va otafepd YaAdKTwHA

* Ta doxeia PmopoUV va AEITOUPYNOOUV GE KEVO, AmapditnTo KAtd tnv OIdpKeld TnG YUENG yid TNV amouyn
£YKAwBIoPOU aépa 6to mpolov aAAd Kal yia tnv €UKoAn mpoobnkn a’ uAwv

RFG-04-A

Zteped owpatidla i otayovidla Atmapng Kat uddtikig @daong
«gkopevooviovtal» ge upnAn taxutnta amo ToV poTopa mMPog
Tov oTdtopa Kat SlacTwvTdl 6€ HIKPOTEPA cwiartiola, émou
HTTOPOUV va eVwOoUV oTabepd HECW TOU YAAAKTWHATOTOINTH

Avadeutnpag TUTou AyKupdag HE scrapper

SARANTIS
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Next steps

A
e\
BULK making
A
— O
<>
NV,
Packaging

COSMETICS




Manufacturing Equipment -9 Packaging Lines

TP

Type of Products Capacity
(mio pcs/yr)

Perfumery 11,0
Perfumery, lotions, sun care 6,3
Rinse-off, milks, lotions 18,5
Rinse-off, milks, lotions 11,0
Perfumery & DEOs 8,3
Doypacks 8,3
Tubes 17,7
Hot filling products 4,0

6,0

1
2
3
4
5
6
7
8
9

SARANTIS
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. Company Intro
NPD/EPD Process
Processing
Production
Sustainable design

G AW




Lifecycle Assessment (Holistic) Scopes 1-3

L/E-u\

distribution

Q

SARANTIS
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Design levers for ‘sustainable’ &% &F

Weight efficient sustainable raw materials

Better, less, no packaging

Product compaction

Habit disruptive Formats




Sustainable RMs

BIO Biosurfactants,
biotransformation Enzymes
e Fatty acids/soaps,, sucrose esters,
glyceryl esters, acyl lactylates/ glutamates
chem

EOs & Glycols
SLS/Sulphates

SARANTIS

Great beands for everyday



Sustainable Raw Materials

$ Coal CO2 ->
Tuticorin Alkali Chemicals Solvent capture (MEA) ->

+Salt and ammonia-> = S—
carbon clean Sodium Carbonate \

Industrial CO+ microbes

LanzaTeCh Q —— GI" o Ethzreone-z».(ideo

ycols Limited Non lonics

Indutrial CO+ microbes

Polyethylene

§

SARANTIS




Consumer perceived value

€

SARANTIS
Gireat brands for everyday

Sustainable RMs- Claim

USDA
CERTIFIED
BIOBASED
PRODUCT
PRODUCT 100%

o TAING, ™
oy 2

0 wive

" RspO

SUSTAINABLE
53
Safer the Planet Safer the Planet &
better performance
Biobased, Organic, etc. Deeper/ LL Cleaning, foaming, etc.

Safer for ME & MY PI

Hypoallergenic, ¢




Packaging

RECYCLABLE PLASTIC BETTER PLASTIC NO PLASTIC
Single type across PCR usage Discover alternate materials & formats
components PCR provenance- ocean Explore alternate business models

2009 2018

Q

SARANTIS

reat brands for everyday



Packaging- Better

. seventh
gg};?(l;‘\gg e M _ceneration
€

SENSITIVE SKIN-

= ; =rr
MUiuso YA Loucas ,(uumuso

. _;'i;mxm II;.

SARANTIS
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Packaging- Better

PLASTIC
g g TERRACYCLE

@/)ead&

_ s/;ou(ders

00é A
rusmzmum
SUR LA PLAGE

SARANTIS



PACKAGING- Less

SARANTIS



Formulation and pack compaction in tandem
HOW CAN LESS BE MORE?

50ml 30ml 25ml

(GIGA PACK]
NEO _

A2

%ARIE}

-

LAEAt DEANGS 107 €vEryaay



PACKAGING- Less (Compaction

500ml

‘De Omo para diluir

“OMO0"0MO

. sensitive

€

SARANTIS



Customization

" NESCAFE

CLASICO

Decaffeinato
Intenso

Decaffeinato

Decaffeinato

Lungo Finezzo

__ﬂfm_:-:'l'

o= ez Tl
ad  hilhr Ursard
e ihry .mg_,l..

CLOUD .,__ Standard Linear Process
Tt

Iilm Ihsrmmin iquid ilm

PACKAGING EGUIFMENT redl  form Lilling  Unwered

FEMITCANN S
§ . -
==y NN
L e
Hifliger

sembrg  Cubing Cb-feer
L = L !

N
SARANTIS



Compaction- Unit dose

Il',*m -

w It detersivo in fogli

Universalwaschmittel

LAUNDRY DETERGENT
LIQUIDLESS ECO SHEETS™

SARANTIS
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Holistic Compaction- Refills

PARA DILUIR

- ‘ i
kit <l 0
A\ J
. 30 LAVADOS

SARANTIS
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Disrupting consumer habits

LOW TEMP WASH QUICK WASH EASY RINSE

Q

SARANTIS



Disrupting consumer habits




Website:
https://saran

Investor

opa@sarantisgroup.com

sources ieved to be

on is for informational
purchase any securities

SARANTIS
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https://sarantisgroup.com/
mailto:epappa@sarantisgroup.com
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